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Launch of a new CX Survey in EMEA
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Delivering Experiences that Win Business and Build Loyalty
CX Champions Share Their Strategies
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Launch of a new
CX Survey in EMEA

Sept 22" Frankfurt, Germany
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y, Panelists

Ricardo Saltz Gulko

Managing Director and Co-
Founder, ECXO

Christian Peter
Lead of Marketing Automation,
Commerzbank

Corrado Marozzo Andreas Heiz
Senior Manager of Applied Director of Customer Intelligence
Intelligence, Accenture Solutions EMEA & AP, SAS
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CX Champions stand apart EMEA Organizations Are Optimistic About | % .
because.... \\

CX Technology Spending

1. Elevate CX strategy to Increases in CX Technology Investments
the same level as their in EMEA Organizations

overall digital pr—
transformation strategies.

2. Use sophisticated 51% to more than 100%

analytics and strive for
mastery of artificial 11% to 50%:
intelligence (Al).

Up to 10%:

No increase:

3. Make CX a mainstay of
their organizational ol
operations.
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CX Strategy and Management

Companies in the Middle East

Current Use of Key CX Technologies

and Africa face a distinct set of Giobally andin EMEA
challenges, including their
typlcal Organlzatlcnal CUltu reS’ Straig ‘ ward Acoess to a Human

when trying to build momentum
for CX collaboration.

They lag not only in the use of
collaborative software but also
in the implementation of many
key CX technologies
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Statement:

“In Europe, investments are
often focused on updating
legacy systems. Those priorities
may not always translate into
enabling the best possible
customer experience.”

OLGA POTAPTSEVA EUROPEAN
CUSTOMER CONSULTANCY
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CX Quality and the Changing L\ \
Customer Focus Challenge \

Quality of CX Compared
to Competitors

Much better:
Somewnhat better:
About the same:
Slightly inferior:
Significantly inferior:

Don't know:

I Giobal [ Europe
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Brands of tomorrow need to embrace new ideas with the same
passion that they embrace new technology. The tech you
implement must be there to support the bold ideas for the next
era of marketing.
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Connect with me

Andreas Heiz

Director of Customer Intelligence Solutions EMEA & AP, SAS
Phone: +41 78 913 0759
LinkedIn:
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POWER At SAS, we love bold questions. And when we combine
our analytics leadership with the innovative technology

O F TH E and expertise of our partners, we help our customers turn

PARTN ER data into answers. That’s the kind of curiosity that moves
the world forward. That’s the Power of the Partner.
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