Banking Media in Aktion

Wie Banken mit SAS 360 Match digitale
Touchpoints monetarisieren
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Banking Media Use Cases

§sas
RIO NOVO

Hamburger Energiewerke - Energie neu denken. J“Q\
Nachhaltige Lésungen fiir Ihr Zuhause.

Die Hamburger Energiewerke begleiten Sie auf
n Weg zu einer ¢ Iti i g

Objective: On the bank app dashboard, visible
immediately after login. Highest reach
placement and seen by nearly every user.

Pricing Model:
 Premium CPM
* Sponsored

 Guaranteed
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Banking Media Use Cases

§sas
RIO NOVO

MAIN ACCOUNT

+ 12.598.48 EUR

Objective: Inside the transaction feed. The
placement is contextual to spending behavior
and spending patterns e.g. “Uber” Trip.

zomato

Pricing Model:
« CPM
» Performance Hybrid (+CPC, +CPA)

Uber

Starbucks

X Das SIXT+ Auto Abo

In nur 5 Tagen startklar — mit Service, Schutz-
paket und maximaler Flexibilitat.

Tarmatn
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Banking Media Use Cases

Objective: Inside the financial product

overview page and triggered during user action

based financial journeys.

User Action: Mortgage Simulation

Campaign: Home Insurance

User Action: Car Loan

Campaign: Car Insurance

User Action: Travel Payment

Campaign: Travel Insurance

Copyright © SAS Institute Inc. All rights reserve d.

Pricing Model:

« CPL

« CPA

 CPM Premium

MAIN ACCOUNT

+12.598.48 E

Transactions

zomate ZOMato

Uber

Starbucks
[rieniceins ]  Genae

Ihre ERGO Versicherun
passend zu |hrem Lebi

EEEEEEEEEEEEEEE

Tarmata

Investments

Crypto

%
@ Weil Zuhause mehr ist

Sichern Sie ab, was thnen wichtig ist — mit
starkem Schutz fiir lhr Zuhause.

PERSONLICHES ANGEBOT

Saving Targets
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Banking Media Use Cases
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RIO NOVO -

Booking.com

Escape & Save Big!

Objective: Inside the banks benefits area,
responding with personalized partner related
campaign activities.

Exclusive travel deals just for RIO Novo members.
Discounted flights, free upgrades. and more!

View Travel Offers

RIO YOU Benefits

Benefit from special deals on subscriptions and exclusive partner

Pricing Model:
e CPM Premium
e CPC

Dininy

[TA An exclusive discount when you pay with your
B RIO Card.

&

e
\/ SPONSORED )
\ J

SAS Express
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Typical Banking Media Audience Definitions

SAS Research Audience Carousel

Lifestyles &
Cor)sumer Engagement
Attitudes Consumer Data

Purchase Behaviors &

: Transactional
Buying Preferences

Data

Demographic &
Geography

Financial Data
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SAS 360 Match - AWS SaaS Architecture

SaaS on AWS

Ad Requests and
Data Ingest

Advertising Platform

Data Platform

Streaming data Virtual Private Cloud

Self-service Platform
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DOOH Peak Capacit, OAUTH Traffic
Management Identification Management
Service Self-service
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SAS 360 Match BLGACEWI S

1st Party Display/Video Security & Sales Workflow
API Ad for multiple Privacy

IIJJIlIlIJII Il IIIIIJJlIlII

SERVICE PERFORMANCE REPORT *  PROCESSING STATUS

KEY INSIGHTS

105 pres

March 11, 2026
Service Level Agresment Uptime
100.00%

10000%

Advanced Ad Forecasting &
Targeting Decisioning Reporting Suites

Data Identity
Ownership Management
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Waterfalling & Ad Server Prioritization Methods

Dual Camora 20 MP () E\
Campaignrules = N\

Campaignrules s:-wm i'

Premium Guaranteed (Schedule Campaignrules

Based)

Campaignrules

CAPTURE VISION
LENS THE WORLD

Partner Offers Performance
(eCPM)

z
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Campaignrules

Partner Offers Brand Exposure
(CPM)

« Context / Relevance

¢ Performance / Clicks / Actions

* Behavioral Event Retargeting

* Geo Targeting

* Device Targeting

(Ad Exchanges) . Exclu;ions/ Companions.

* Rotations and Storyboarding A-B-C
*  Weightings / Share of Voice

*  Frequency Capping
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Advanced Tracking Metrics
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#Home 3 Csmpsigns > sony-ramsil-ssarch-smantav

s retail-search-smart-tv [>] What's New - 18

Start date 06/28/2023
E Support Center
End date no end date
Forecast Ends On 09/24/2024 .
m Processing Status
Impressions
270
Views
0
@ DESKTOP: 100%
Clicks
0 @ Projected
I @ Impressions
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ot B P O Qe g D
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Details
Performance
Actual Goal Progress
Impressions 270 a
Views 0 a
Clicks 0 ] 0.000%
Actions 3 a

Company Confidential — For Internal Use Only <> SaS

Copyright © SAS Institute Inc. All rights reserved.



Forecasting Overview

Capacity
Capacity Booking Availability Repeated Pattern

Forecast Forecast Forecast
.'J y = _“3 ~“f¢sam N | _j*”., _ A 2 .
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Business Network Matrix - One Solution Serves All

CLIENT OTHER CONNECTED
ECOSYSTEM CLIENT PROPERTIES

[ |

Mobile App

A A
[ | [ |

Shared Targeting Audiences
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SAS 360 - Identity Upload Methods

SAS 360 Match Offers 2 options to upload
identity data

* Option 1: Data API Requests

* Option 2: CSV Generated File Upload into
AWS S3
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SAS 360 - Custom Data Exports

(jsas 360 Match - Custom Data Exports

* Include historical 28 days, including identity
based dataset of log-level data collected in ms
timestamp.

» Data Columns can be defined (Usually include:
Timestamp, User-ID, Site, Area, Action,
FCID..)

» Data can be provided in these following
cadences: hourly, daily, weekly and monthly




State Vector Privacy

Welcome to RIO Novo!

Explore RIO Novo

Ry
Crypto Made Easy - Buy, Sell & -
Trade Instantly!

Start Trading Crypto

https://ads.rio-novo.com/emea/: :==homepage/ =personal-
messaging/mainsv=ID/adslot=rio-personalization,rio-products,rio-
partner/size=390x150

https://ads.rio-novo.com/emea/: :==homepage/ =finance-
products/mainsv=ID/product_type=home_loan,auto_loan,premium_cred
it_card,investment,crypto_trading,insurance,business_banking,savings_a
ccount,travel_card/transaction_history=travel,retail/spending_pattern=
high,low/financial_goal=buy_home,vehicle_purchase,grow_wealth,secur
e_assets,save_money/search_history=home_loans,real_estate,car_insura
nce,vehicle_loans,investment_opportunities,crypto_investing,home_insu
rance,car_insurance/lifestyle=tech_savvy,traveler/employment_status=
self_employed/size=390x150
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SAS 360 Match - Data Store (State Vector)

[ ] ) i +  The State Vector is a secure backend
H layer via APl Key or OAUTH 2.0
: authentication method.
+ Contains Identity record for the users
targeting attributes.
+ Returns enriched profile attributes to
the ad server.

" State Vector Matrix

AD UNIT

( Client Request )
(Ad Request Handlet) CResponse Delivery)

+ Final Ad Response is returned to

+ Request received by the ad server

entry point. the client device.
+ Parses Identifier, consent data, + Client renders the creative and
placement metadata and additional tracks the ad impression.

request parameters.

C Core Ad Server >

Connects with State Vector Layer.

Retrieves targeting keys from the State Vector.
Evaluates campaigns available for the placement.
Applies prioritization, pacing and frequency controls.
Selects the winning ad or creative bundle.

o+ o+ o+ o+
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Client Response Ad
Rendering

+ Client renders the creative and
tracks the ad impression.
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SAS 360 Match - Multilayer Protection

SAS 360 Match uses several layers to protect
reporting and billing from bots and fraud, without
breaking ad delivery.

« Layer 1: Spider & bot filtering based on IAB lists

+ Layer 2: Behavioral fraud detection based on request

z
-
z
-
-
-
=
”

frequency

- Layer 3: Default Event-Rate thresholds over short time

windows (burst detection)

+ Layer 4: Click de-duplication within a 5-minute window

+ Layer 5: Cryptographic click validation
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