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Decisions at Scale

Innovation
Data Science

Interactive
Iterative
New dz(a

Fail Fast

Experiments

Leading Edge

Deep Learning
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Analytics Lifecycle
Regulated
Automated
Governed

Robust

Actions

Decisions

Py mEEERNy [}
Consistent

Documented
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Vad ar Visual Analytics?

Webbaserad I6sning for visualisering och analys




SAS Visual Analytics

Self-Service
Dashboards & Visualizations

)

Méjligheter

Modelling -
Predictive Analytics
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Affarsutmaning = Endast 54% av vara kunder aterkommer

Insight Toy - Our important KPI's

Total Revenue Returning Customers % Customer Satisfaction %
Product Sales 2015 Product Sales vs. Target per Product Line
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Detta ar vart uppdrag...

Analyze new Customers

High Praobability 41

Medium Probability |6

Low Prabability Eﬁ
R o -361

0 100 200 300

0% 100%

ESBARCELDDO148783 Female 42 Barcelona
ESBARCELODO148711 25% Male 39 Barcelona
ESVALENCDOD121692 20% Female 41 Valencia
ESMADRIDD0OD133072 16% Male 40  Madrid
ESBARCELDDO148807 13% Male 44 Barcelona
GBELONDONODO184300 12% Male 39 London
ESMADRIDDOD131925 11% Female 41 Madrid
FRPARIS.000055275 10% Female 38 Paris
DEBERLINDDODS7420 9% Female 34 Berlin
ESVALENCDOD121696 8% Female 39 ‘Valencia
ESMADRIDDOD131956 8% Male 34 Madrid
ESBARCELODO148792 8% Male 43  Barcelona
NOOSI O 0N0202532 7% Mala 43 QOslo

191
159
219
350
450
308
G638
192
447
125
320
438

Period New Customers Average Age Average Order Amount Customer Satisfaction
201512 453 4 323 52%
Set Probability to Retum Range Select Country
0% 100% | Country v

Customer Probability to Gender City First Order Amount]  First Order Customer|
Refurn Experience
27% 447 63% el

63%
32%
51%
63%
24%
51%
1%
14%
32%
51%
63%
27%

snnan g mnaas

[4]

Copyright © 2014, SAS Institute Inc. All rights reserved

Osas

THE
TO KNOW.



Demo InsightToy

Endast 54% av vara kunder dar
Gterkommande kunder, dvs. kunder
som gor fler dn ett kop

Aterkoppling

Datautforskning

Forutse hur stor sannolikheten dr att

s Utforska data for att identifiera
nya kunder gor aterkommande kop

viktiga variabler som dr viktiga och
driver dterkommande kunder

Prediktiv Analys
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Gsas

Copyright © 2014, SAS Institute Inc. All rights reserve d



Driftsattning av Scorekod (Deployment)

Data Query in SAS Visual Analytics

Scorekod

SAS Enterprise Guide
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[P Fal5E
INSIGHT_T  ApplyScore  _OUTPUT_
OY5_DEMO Code
_ABT

SAS BASE Kod

data _input_;
FirstProductOrdered='Board Game (I)"';
Country="'Italy';
Gender="Male"';
Age=49;
FirstOrderExp=0.7;
FirstOrderDiscountPerc=0.05;
FirstOrderDeliveryTime=10;
FirstOrderProductQuality=0.79;
ReturningCustomer="'Yes';

run;

data _output_form_;
set _input_;

/*** VA Export Code Starts here **+/
options VALIDMEMNAME=EXTEND VALIDVARNAME=ANY;
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SAS® VISUAL ANALYTICS VA HANDS-ON WORKSHOP, DEL 2

Datautforskning och Modellering
med SAS Visual Analytics

Datautforskning

Grunderna inom prediktiv analys
Prediktiv analys i Visual Analytics
Bra saker att ta med sig hem

Dricks

160
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R-Kvadratvirde = 0,75 (75%)

200

400 600 800 1000
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SAS® VISUAL ANALYTICS KURSER

Business Intelligence and Analytics
SAS Office Analytics
El SAS Visual Analytics

a3 Learning path
Title

SAS Visual Analytics: Getting Started [new)

SAS Visual Analytics: Administering a Mon-Distributed Deployment on Windows
SAS Visual Analytics: Using 3AS Visual Data Builder

SAS Visual Analytics: Administering a Distributed Deployment

SAS Visual Analytics: Fast Track

SAS Visual Statistics: Interactive Model Building [ ew

Level

1 Beginner

2 Fundamental
2 Fundamental
3 Intermediate
3 Intermediate

3 Intermediate

Training Formats
8

8
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