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The world has changed!
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The Past Today
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The Past Today

What time is it?

check 
reply

check

check

check

ask yourself what 
time it is?!

ask yourself what time 
it is
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DIGITALIZATION EVERYWHERE
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Source:  Gartner, Inc. | G00294813

CEO PRIORITIES 2016

CUSTOMER 
EXPERIENCE

#1

#2

DIGITAL
MARKETING

ά¢ƘŜlink between Online- and Off-line-Salesfor a
seamlesscustomerexperienceof thoseworlds iskey
for futureǎǳŎŎŜǎǎέ
OliverBäte, Chairmanof the Board,Allianz
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CUSTOMER JOURNEY TODAY

73%
want access to actual people,

even when the digital channels work perfectly
Source: Steven van Belleghem

Channels need to be integrated:
Seamless, consistent, relevant and real-time
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