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Value and conversion rate by Marketing Channel Bookings by Marketing Channel

Display Mail Afiliate Paid Search

Direct Mail Socisl Media Direct Organic Search

M Conversion Rate =8 Value per booking

Marketing Channel & Visits | Pagelmpressions | Pagespervisit | Visit Duration (seconds) Revenue Bookings Conversier|
Total 9504235 23891352 251 88.411359697 $117,781,121 425353
Organic Search 3308681 8043951 2.43 79293592882 $13,255,785 73.062
Affiliate 3303027 8374977 254 105.36750512 $68,629,513 199,639
Direct 2344285 4484751 2.77 98.36518486 $29,254,085 120,724
Paid Search 311481 448455 1.44 49.938565089 $3,342.839 13,857
eMail 138033 326437 236 93.63107488 §1,145,648 10,480
Social Media 78565 148319 1.89 85.085601667 $1,713,147 5,607
Direct Mail 17844 53379 299 107.96567068 $393,532 1,643
Display 2319 7083 3.05 136.65070311 546,572 341
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Digital Campaign Attribution - Algorithmic

Value per booking (Last vs. Algorithmic) Boakings (Last vs. Algerithmic)
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