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Governance & Management

1.1 Governance Structure
SAS is the leader in business analytics software and services. SAS is
committed to employing high ethical standards in its dealings with
colleagues, customers, suppliers and competitors. Maintaining the great
workplace at SAS requires a moral commitment and accountability
across all departments, positions and countries.

Company Profile
SAS Institute Inc. is a North Carolina corporation that has been privately
held since its inception in 1976. Headquartered in Cary, NC, the
company operates through functional divisions that include Worldwide
Marketing, Sales, Research and Development, Finance, Legal and
Corporate Services. SAS delivers software and related services to
customers throughout the world. Sales activities are conducted primarily through SAS Institute Inc. and its controlled sales subsidiaries in
nearly 150 countries. The sales subsidiary entities are grouped into
three regional sales divisions: the Americas; Europe, Middle East and
Africa (EMEA); and Asia Pacific.
SAS’ global corporate organization, including our parent company, SAS
Institute Inc., and a group of operating subsidiaries, provides software
and services to customers in various geographic regions around the
world. The Americas, EMEA and Asia Pacific regions comprise approximately 50 standalone operating subsidiaries. Additional subsidiaries
in the EMEA and Asia Pacific regions are dedicated to research and
development activities. Together with several representative and branch
offices of these subsidiaries, SAS maintains a corporate presence in 59
international jurisdictions.
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CEO Jim Goodnight and co-founder and Executive Vice
President John Sall constitute the board of directors of SAS
Institute Inc. They also serve as executive officers, overseeing
corporate performance and investment decisions across
environmental, social and economic interests. Goodnight and
Sall are the company’s principal shareholders.
Employee rights, including employment-based compliance
issues, are managed through SAS’ Human Resources Division
under the direction of the executive vice president and chief
human resources officer. The Ethics and Compliance group in
the SAS Legal Division, overseen by the vice president and
general counsel for ethics and compliance, manages other
compliance responsibilities, including anti-corruption, privacy,
trade, lobbying, gifts and anti-aggression laws. Environmental
conservation is managed through the Facilities group in the
Corporate Services Division.

Corporate Social Responsibility Governance
SAS maintains a Corporate Social Responsibility (CSR) Task
Force comprising employees across business functions,
including internal communications, legal, facilities, marketing
and external communications. This group meets bimonthly to
advance annual goals and priorities, and to address topics
related to sustainability throughout the year. The group’s
function is to ensure the integration of corporate social
responsibility efforts across the business. This team works
closely with various departments and communicates with
SAS executive leadership to ensure that CSR policies and
initiatives are considered in all aspects of the business. SAS
conducts business in accordance with the Ten Principles of
the United Nations (UN) Global Compact and supports the
UN Global Compact’s Sustainable Development Goals.

SAS also actively engages in public policy discussions, particularly related to the role of technologies in solving larger societal
issues that challenge local, state, federal and international
agencies. These challenges include delivering better and
safer health care while minimizing fraud, waste and abuse;
ensuring that vulnerable children receive appropriate
government services, including quality pre-K through
third-grade education; providing better stewardship of
taxpayer resources with greater government accountability;
and helping governments make better use of their data
assets to fulfill their missions, such as helping detect terrorist
financing and money laundering schemes. SAS actively
engages in public policy discussions to help protect the
valuable intellectual property resources that are the underpinning of its business. SAS also engages in discussions with
legislators and regulators worldwide to help shape laws and
policies that affect the handling of data, including discussions
related to data protection and data security. Recently, SAS
has begun to engage policymakers to help educate them as
to the role and benefits of artificial intelligence, with an end to
shaping a workable regulatory framework that encourages its
use. Additionally, SAS engages with policymakers to enable
reasonable rules to promote digital trade, and to ensure fair
tax rules for organizations of all types.
SAS abides by political contribution laws and prohibits the use
of corporate funds for political contributions to individual
candidates. Corporate contributions may be made to political
parties or national or state political party organizations if
approved through established procedures. SAS records and
reports all corporate political contributions in accordance with
applicable local laws.
SAS complies with relevant lobbying laws in its operations.
Lobbyist registrations and disclosure reports are filed by SAS
on a regular and timely basis.
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