Understand the differentiators between use cases

Mid-Market
Business
Intelligence

IDEAL FOR

Firms with less than 250 Bl users, and a small IT
department with IT staff covering multiple roles.

A strong interest in low initial investment, scalability, and
rapid implementation.

Want to analyze how the organization is doing at the
moment.

Scalable; cloud, open source, and subscription based.

Reporting, dashboards, and some self-service BI.

Develop an operational scorecard to summarize goal
achievement.

Create alerts for higher than normal churn to notify the
churn department to offer discount.

Integrate with Excel so that Bl data can be manipulated
in Excel for some Excel users.

Mid-Market
Business
Analytics

IDEAL FOR

Firms with less than 250 Bl users, and a small IT
department with IT staff covering multiple roles.

A strong interest in low initial investment, scalability, and
rapid implementation.

Want to understand the root causes and associations, and
to predict the future.

Analyze to find business drivers in an agile fashion.
Big data analytics, and predictive analytics.

Social network analytics and/or text analytics.

Connect to textual data sources and perform text and
sentiment analytics.

Preform an ad hoc analysis that combines data from a data-
mart and data from a NoSQL database.
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USE CASE 1

This is for organizations with more than 250 unique Bl users. These Bl implementations need to
support multiple lines of business or business units, as well as different levels of hierarchy.
Enterprises typically use Bl for reporting, dashboarding, and some self-services capabilities to
make sense of the on-going and historical business processes.
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Feature weightings for Enterprise Business Intelligence

Iape 431

Large enterprises contain many employees across

multiple business units, working on shared projects and

concurrent business process. Collaboration features

allow for these employees to work together efficiently

via social media integration, notifications, comments, Object Search
and workflows.

Collaboration

Large enterprises most often are dealing with many

products across many different customer groups
Geospatial residing in different locations. Mapping helps make 5% 5%
Analysis geographical sense of the organizational data by

leveraging thematic mapping, clustering, radius search,
etc. o PP ’ Storytelling 10%

Data Mashup Collaboration

Similar to collaboration, large enterprises can make use
Alert of alerts and notifications to keep track of multiple
complex and intricate business processes. 10%

Enterprise organizations often have many different

Excel data marts living across multiple business units. Self- Geospatial
Excel Integration Strong Excel integration helps them to reinforce Excel Service Analysis
data governance in which the same data is provisioned 15%

from Bl while users can choose Excel if they like.

Additional Features Excel
Integration

Self-Service
Storytelling
Data Mashup
Object Search
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Vendor considerations for Enterprise Business Intelligence

I 431

Product Evaluation Features

Usability

Affordability

Architecture

Viability

Focus

Reach

Sales

As business intelligence becomes more widely adopted by
non-technical business users, the ease of use is an
essential feature to consider.

Everyone is looking for the lowest cost option; however, this
might not be a priority for large enterprises.

Bl software architecture is an essential consideration for
large enterprise organizations that are likely already heavily
invested in one or more software environments.

Large enterprises are likely to make very large investments
in Bl software and therefore need to know they are investing
in a long-term solution.

No matter the size of the organization, it is important that the
vendor is committed to the product space and will continue
to innovate and compete.

Large enterprises often have offices in multiple companies
around the world and therefore need reliable support in a
variety of languages/locations.

The sales experience is essential for all organizations, but
less so for a large enterprise that is guaranteed to get the
appropriate attention from a vendor.

Architecture

Affordability

30%
13%
Viability
Usability oo 5%
Focus
Reach

Sales
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Vendor performance for the Enterprise BI use case

Enterprise Business Intelligence

14.00
Data
8 1200 Warehouse
c ‘ Automation
@© B Text Analytics
£ 10.00
.g m Storytelling
) 8.00
o
8 m Self-Service
8 6.00
s Performance
n 4.00 Enhancement
) )
m Object Search
2.00
000 . m Geospatial
. 0 . N « N N N o Analysis
. QO > (%)
N\ N\ " A
X X 0%0 G Oé\ \O\be ,5@9 Q° % \Q,O @0 Forecast and
& N SR O < O isti
S 19 < S Statistical
O © Analysis
S
Vendors
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Value Index for the Enterprise BI use case

What is a Value Score?

Value Index: Enterprise Business Intelligence
The Value Score indexes each

vendor’s product offering and
business strength relative to its
price point. It does not indicate 80.0

100.0

90.0

vendor ranking. 20.0 Average Score 67.5
Vendors that score high offer more 60.0
bang-for-the-buck (e.g. features, 50.0
usability, stability, etc.) than the 200 oo
average vendor, while the inverse is ' 73.2[ 71 7 o 4
true for those that score lower. 30.0

) . . 20.0 36.6
Price-conscious enterprises may
wish to give the Value Score more 100
consideration than those who are 0.0 0.0 0.0 0.0
more focused on specific O90‘<‘ & 0§° & &N B Q,Oo & Q@*
vendor/product attributes. & &« P <~ &
*Vendors who scored 0 declined to provide @\0
pricing and publicly available pricing could not be Champion/Leader
found.

For an explanation of how Price is determined, see Information Presentation — Price Evaluation in the Appendix.

For an explanation of how the Info-Tech Value Index is calculated, see Information Presentation — Value Index in the Appendix.
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USE CASE 2

Mid-market business intelligence organizations are firms with less than 250 Bl users, a small IT
department with IT professionals covering multiple roles, and a strong interest in low initial
investment, scalability, and rapid implementation. This use case typically covers Bl usage such
as reporting, dashboarding, and some self-services capabilities to make sense of the activities
of the on-going and historical business processes.
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Feature weightings for Mid-Market Business Intelligence

Iaee 2432

Many of the business processes in Mid-Market Bl firms

Excel are still Excel-driven. The Bl tool needs to integrate with
Integration Excel to make sure existing Excel-driven processes can

be reused.

. L Storytelling
Mid-Market Bl may have existing reports and :
.2t . Object Search
. dashboards; what they are missing is the geographic
Geospatial o . . Excel
. insight. Geospatial analytics helps to make sense of the ,

Analysis Self- Integration

geographic component of the data, delivering valuable Servi 504
2 o ) ervice 0
insight to small organizations looking for an edge.

Mid-Market Bl organizations are smaller in workforce 10%
resources, with end users wearing multiple hats at the

Collaboration same time. Collaboration helps those employees to
proactively share questions and comments

productively. Data 10%

e . o Mashup
Alerts and natifications allow Mid-Market organizations

Alert to set up automated Bl processes receiving notifications
when predefined conditions are met.
10%
Geospatial

Additional Features Analysis

Alerts

Self-Service
Storytelling
Data Mashup
Object Search

Collaboration
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Vendor considerations for Mid-Market Business Intelligence

Iaee 432

Product Evaluation Features

Mid-Market organizations likely have less technical staff and
Usability more business users interacting directly with the software,
increasing the needs for an intuitive user interface.

L o ) ) Architecture
Small organizations with limited resources will place high Affordability

Affordability priority on an affordable Bl solution.
Software architecture is always a concern when investing, and 23%
Architecture especially so when it comes to the initial time investment for a
small Mid-Market organization.
8%
Viabilit Viability is important, but a vendor’s strategy to support the Viability
y market is more important. 50
Vendor is committed to the market segment and product Usability 5%
Focus improvements and listens to customers’ requests for new 5% Focus
features.
o ] ] Reach
Smaller organizations tend to be more localized, but still
Reach Sales

need support from their vendor.
The sales process for the mid-market needs to be flexible

Sales and adaptable to meet the budgetary constraints of these
organizations.
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Vendor performance for the Mid-Market BI use case

Mid-Market Business Intelligence

14.00

o Data
Warehouse

&)
e 12.00 Automation
@© m Text Analytics
E 10.00
.g m Storytelling
[<8)
a 8.00
8 m Self-Service
8 6.00 I
o Performance
8 4.00 Enhancement

m Object Search

2.00
l m Geospatial
Analysis
%o

0.00
N N
» ) e Forecast and
\Q) C X9
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@éo © Analysis
Vendors
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Value Index for the Mid-Market BI use case

' ?
What is a Value Score? Value Index: Mid-market Business Intelligence

The Value Score indexes each 100.0
vendor’s product offering and 90.0
business strength relative to its

price point. It does not indicate 800
vendor ranking. 200 Average Score 65.5

_ 60.0
Vendors that score high offer more
bang-for-the-buck (e.g. features, 200
usability, stability, etc.) than the 40.0

. . . 751 71.6 70.0
average vendor, while the inverse is 0.0 : 68.4
true for those that score lower.
20.0 -~

Price-conscious enterprises may 10.0
wish to give the Value Score more 0.0 00 00
consideration than those who are ' ‘ 4 ' '

S¢ I I U N O S R
more focused on specific ‘ @o@ = N /\@@@ RO O§ = <L %@
vendor/product attributes. N - & &

*Vendors who scored 0 declined to provide
pricing and publicly available pricing could not be Champion/Leader

found.

For an explanation of how Price is determined, see Information Presentation — Price Evaluation in the Appendix.

For an explanation of how the Info-Tech Value Index is calculated, see Information Presentation — Value Index in the Appendix.
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USE CASE 3

This is for organizations with more than 250 unique Bl users. Those Bl implementations need to
support multiple lines of business or business units, as well as different levels of hierarchy.
Enterprises in this use case typically use Business Analytics for traditional Bl purposes, as well
as to perform data discovery, big data analytics, predictive analytics, social network analytics,
and/or text analytics to proactively leverage data to predict and plan for the future.

Info-Tech Research Group




Feature weightings for Enterprise Business Analytics

Core Features

Data Mashup

Connections to Big-
Data

Forecast and
Statistical Analysis

Data Warehouse
Automation

Enterprise BA organizations have done basic Bl —
reporting, dashboard, and some self-service. They
want to incorporate and integrate more data sources.
Data mashup helps these organizations analyze
more data sources, creating more information
available for strategic decision making.

Enterprise organizations are beginning to leverage both
structured and unstructured, internal and external, Big
Data. Often this data is hosted on servers such as
Hadoop or HANA.

Enterprise BA at its core is an attempt to look into the
future. This use case is for organizations interested in
knowing what if, identifying business drivers
statistically, or predicting the future with statistic
models.

Enterprise BA wants to accelerate the analytical
process. Data warehouse automation helps to
automate and accelerate the initial stages of analysis,
in addition to helping to prototype data models and
testing different model options.

Additional Features

Self-Service
Collaboration

Performance Enhancement

Text Analytics

Embeddable BI
Excel Integration
Geospatial Analysis
Storytelling

Feature Weightings

Storytelling
Geospatial Analysis
Excel Integration

Embeddable BI

Text Analytics /3%?,%30/ Data Mashup
3%
Performance 5%
Enhancement
5%
Collab- 8%
oration
10%
Self- Big-Data
Service
13%
Data Forecast and
Warehouse Statistical Analysis
Automation
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Vendor considerations for the Enterprise Business Analytics

_I_[.._ 4.3.3

Product Evaluation Features

Advanced analytics and data discovery is being migrated
Usability from the hands of IT to the business user, making an Affordability
intuitive platform essential for learning and adoption.

Architecture

Affordability Large enter_pris_es will be able t_o bend here more so than
other organizations due to available resources. Usability

28%
Software architecture is always a concern when investing,

Architecture  and especially so when it comes to the initial time

investment for a small Mid-Market organization.

Large enterprises are likely to make very large investments 10%

Viability in Bl software and therefore need to know they are investing Viability
in a long-term solution.
: PR 10%
No matter the size of the organization, it is important that
Focus the vendor is committed to the product space and will

continue to innovate and compete.

15%

Sales Focus
Large enterprises often have offices in multiple companies

Reach around the world and therefore need reliable support in a
variety of languages/locations.

Reach

The sales experience is essential for all organizations, but
Sales less so for a large enterprise that is guaranteed to get the
appropriate attention from a vendor.
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Vendor performance for the Enterprise BA use case

Enterprise Business Analytics

12.00

8 Data
c Warehouse
© 10.00 Automation,
e m Text Analytics
S
E B
g 8.00 m Storytelling
: - RN
2 6.00 [ | -— m Self-Service
O | |
q') -
I — Performance

4.00
) Enhancement

500 m Object Search

m Geospatial
& v 3 W & X > v S S o Forecast and
S A N P &P o
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Value Index for the Enterprise BA use case

What is a Value Score?

Value Index: Enterprise Business Analytics
The Value Score indexes each

100.0
vendor’s product offering and
business strength relative to its 900
price point. It does not indicate 80.0
vendor ranking. 0.0 Average Score 76.2
Vendors that score high offer more 60.0
bang-for-the-buck (e.g. features, 500 L NN
usability, stability, etc.) than the 83.7

. : . 40.0
average vendor, while the inverse is
true for those that score lower. 30.0

_ _ _ 20.0 39.6
Price-conscious enterprises may 238
wish to give the Value Score more 0.0
consideration than those who are 0.0 0.0 0.0 0.0
more focused on specific S & K (}Q;z? 60@@ O ®Qo & @\@@
vendor/product attributes. N ST T < o
&

*Vendors who scored 0 declined to provide N
pricing and publicly available pricing could not be ,
found. Champion/Leader

For an explanation of how Price is determined, see Information Presentation — Price Evaluation in the Appendix.

For an explanation of how the Info-Tech Value Index is calculated, see Information Presentation — Value Index in the Appendix.
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USE CASE 4

Mid-market business analytics organizations are firms that have a culture of making decisions
based on data although they have a user base of less than 250 users. Many of these
organizations are growing quickly and they are looking for more analytics support in the future.
They typically use analytics for traditional Bl purposes, on top of using analytics to perform data
discovery, big data analytics, predictive analytics, social network analytics, and/or text analytics.
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Feature weightings for Mid-Market Business Analytics

Core Features

Data Mashup

Data Warehouse
Automation

Connections to
Big-Data

Forecast and
Statistical
Analysis

Mashing up various data sources, such as internal
and external data, allows Mid-Market BA
organizations to generate insights from the rapidly
growing amount of available data.

Mid-Market BA firms are fast growing and
therefore need to obtain answers quickly. Data
warehouse automation helps them to accelerate
the creation of data models and Bl content so that
they can quickly react to market changes.

Most Mid-Market BA organizations will have
experience with some basic BI, but are looking to
take advantage of the increasingly large volume of
available data, both internally and externally.

Mid-Market BA firms want to use scenarios,
forecasts, and statistical models to predict how
they should invest and allocate their limited
resources to foster rapid growth.

Additional Features

Self-Service
Collaboration

Performance Enhancement

Text Analytics

Embeddable BI
Excel Integration
Geospatial Analysis
Storytelling

Feature Weightings

Performance Enhancement
Geospatial Analysis Storytelling
Excel Integration

Embeddable BI

0,393 Data Mashup
| 308
Text Analytics 3%
5%

Collab-
oration 8%

Self- 8%

Service

13%

Data
Warehouse

Forecast and Automation

Statistical Analysis

Big-Data
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Vendor considerations for Mid-Market Business Analytics

Iage 234

Product Evaluation Features

Mid-Market organizations likely have less technical staff and N
more business users interacting directly with the software, Affordability

Usability increasing the need for an intuitive user interface, especially
for difficult analytical functions. .
Architecture
Affordability Small organizations with limited resources will place high

priority on an affordable BA solution. Usability

Architecture is always a concern when investing, effecting 20%
Architecture the initial time investment and future scalability for a small

Mid-Market organization.

5%
Viability
Viabilit Viability is important, but a vendor’s strategy to support the 5%
y market is more important.
Focus
Vendor is committed to the market segment and product 20%
Focus improvements and listens to customers’ requests for new

features.

Smaller organizations tend to be more localized, but still Sales Reach

Reach :
need support from their vendor.

The sales process for the mid-market needs to be flexible

Sales and adaptable to meet the budgetary constraints of these

organizations.

Info-Tech Research Group




Vendor performance for the Mid-Market BA use case

Mid-Market Business Analytics
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Value Index for the Mid-Market BA use case

What is a Value Score?

The Value Score indexes each Value Index: Mid-market Business Analytics
vendor’s product offering and 100.0
business strength relative to its 90.0
price point. It does not indicate
vendor ranking. 80.0
70.0 Average Score 74.1
Vendors that score high offer more 500
bang-for-the-buck (e.g. features,
usability, stability, etc.) than the o e
average vendor, while the inverse is 40.0
true for those that score lower. 200
Price-conscious enterprises may 20.0
wish to give the Value Score more 10.0 23.3
consideration than those who are 00 oo oo
more focused on specmc ' & 5 Q o o
vendor/product attributes. & X SR %\(5@
*Vendors who scored 0 declined to provide N ®é°
pricing and publicly available pricing could not be

found.

For an explanation of how Price is determined, see Information Presentation — Price Evaluation in the Appendix.

For an explanation of how the Info-Tech Value Index is calculated, see Information Presentation — Value Index in the Appendix.

Info-Tech Research Group




VENDOR LANDSCAPE




Use the information in the BI Vendor Landscape analysis to
streamline your own vendor analysis process

M8sa 4.4 Vendor Landscape Overview

This section of the Vendor Landscape includes vendor profiles and scoring
for each vendor against the evaluation framework previously outlined.

Vendor Profiles
- * Include an overview for each company.
Vendor Landscape Analyss:  Identify the strengths and weaknesses of
the product and vendor.
* Identify the three-year TCO of the
vendor’s solution (based on a ten-tiered
model).

Vendor Scoring

Use the Harvey Ball scoring of vendor and product considerations to
assess alignment with your own requirements.

Review the use-case scenarios relevant to your organization’s Use-
Case Fit Assessment results to identify a vendor’s fit to your
organization's Business Intelligence needs. (See the following slide for
further clarification on the use-case assessment scoring process.)

Review the stoplight scoring of advanced features to identify the
functional capabilities of vendors.

Vendor

OVERVIEW

# # #
E - -y “
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SAS

_|1|._ Vendor Landscape

Product SAS Office Analytics/Visual OVERVIEW
Analytics
Employees 13,814 SAS was founded in 1976 through a North Carolina University project

Carv. NC which sought to analyze agricultural data. It continues to promote its
Headquarters y: product’s analytical strength, along with the vendor’s uniquely large
Website sas.com pool of data scientists and professional services.”

Founded 1976
Presence Privately Held STRENGTHS

It has strong integration with Base SAS, the analytical engine that

/ ' provides native predictive and forecasting functions in SAS BI.
Visual Analytics is an alternative to emerging data visualization tools.
* With a strong presence in industry verticals, SAS offers custom solutions

that many other vendors do not.
* It’s a good fit for organizations already using SAS Data Management or
DataFlux as their ETL platform.

CHALLENGES

+ It overlaps with other SAS products, causing some confusion in finding
I I the right tool to meet requirements.
— | . l » Users cite initial high licensing costs as the primary barrier; however,
$1 > $2.5M+ Info-Tech is confident that a positive ROI will be realized by
organizations that see substantial benefits to enhanced analytics as
Pricing provided by vendor offered by SAS.
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http://www.sas.com/

SAS

BBae Vendor Landscape

Product

Kl9 9 9K 0 ¢ 0 o

Enterprise BI Mid-Market Bl Enterprise BA Mid-Market BA

Building on analytics, SAS’s BI platform and visual
analytics are providing ways to combine Bl analyses
with simplified predictive analytics, extending your
ability to predict and model the future.

Use

"VENDOR "VENDOR "VENDOR _ "VENDOR
LANDSCAPE ) // LANDSCAPE ) // LANDSCAPE ) //" LANDSCAPE
AWARD AWARD AWARD AWARD
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