
SAS GatherIQ Challenge (‘Promotion”) 
 
Authorised under NSW Permit No. LTPS/18/22493XXXXXXXX.  

1. Information on how  to enter the Promotion forms part of these terms and conditions. Participation in this 
promotion is deemed acceptance of these terms and conditions of entry. 

2. The promotion is being run on the SAS Facebook Page during the <SAS GatherIQ Challenge>  
3. This promotion commences at <9am EST> on <Monday, March 5, 2018 > and concludes at <5pm EST> 

on < Friday , March 30 2018 > (“the Promotion period”) 
4. The promoter of this promotion is SAS Institute Australia PTY Limited ABN 13 002 287 247 of 300 Burns 

Bay Road, Lane Cove NSW 2066. Telephone (02) 9428 5000 (‘SAS’). 
ELIGIBILITY 

5. Entry to the Promotion is open to entrants aged 18 years or over, except employees of SAS in Australia, 
its partners (and their families) (an “ENTRANT”) 

6. Entrants are required to take full responsibility for the content of their entry and for ensuring that their 
entry complies w ith these Terms and Conditions of Entry. Incomplete and ineligible entries w ill be 
deemed invalid. Entries w ill also be deemed invalid if  they breach these terms & Conditions of Entry as 
determined by SAS in its sole discretion. 

7. Entrants, as such, but not limited to, certain government employees, may be prohibited by the terms of 
their employment or applicable law  from participating in this Promotion and are ineligible to receive a 
Prize. If  the Entrant takes this item and subsequently learns that he or she is not eligible, pursuant to 
their organisation’s gift rules, the Entrant may pay fair market value and receives a receipt for the item at 
w ww.sas.com/paysas 

ENTRY 
8. To enter the Promotion, you must f ill out her SAS Evaluation form at the end Promotion Period 
9. No purchase is necessary to enter 
10. Limit one (1) entry per registration / person - an entry could be a single person or a team of 4 or 5 or 

more people (prize is to be shared) 
PRIZES 

11. The random prize draw  w ill take place at the conclusion of the Event. 
12. There are <3> Prizes available.  

Each Prize consist of < 1st : $400 EFTPOS card , 2nd: $200 EFTPOS card, 3rd : $100 EFTPOS card > 
The total Prize pool value is AUD$<700.00>. The cards w ill be activated w hen all 3 EFTPOS cards are 
received by all 3 w inners. 
Access to a SAS Programming 1 and 2 e-learning courses valued at over $1500 AUD. Sent via 
email to only 1st, 2nd and 3rd winners who register 
Voucher to sit the Base SAS Certification Exam at a PearsonVue Centre (near you) Sent via 
email to only 1st, 2nd and 3rd winners who register 
Chance to participate in our Work Placement Program via RIBIT 
 

13. Unless otherw ise specif ied, prizes or any unused portion of a prize, are no exchangeable or transferable 
and cannot be redeemed for cash.  

14. If  any prize is unavailable, SAS, in its discretion, reserves the right to substitute the prize and takes no 
responsibility for any variation in the Prize value. The w inner need not be present at the draw . If the 
w inner is not present at the draw , the w inner w ill be notif ied by phone and via email w ithin 2 business 
days. 

15. The w inners of this Promotion are not responsible for delivery costs associated w ith receiving their prize. 
Prizes w ill be aw arded to the w inners w ithin 7 business days of the draw  Winner announced Friday 6 
April. Winners w ill be notif ied via email and one (1 phone call to the phone number provided on the 
registration submission form. 

16. If  a Prize is not accepted or not claimed w ithin 24 hours the relevant w inner’s entry w ill be deemed 
invalid and SAS reserves the right to draw  another w inner for the Prize, subject to any directions given 
by any relevant authority. The unclaimed prize draw  w ill take place on w ithin 7 days at SAS Institute, 
300 Burns Bay Road Lane Cove. 

17. SAS’ decision is f inal and no other correspondence w ill be entered into.  
GENERAL 

18. SAS expressly disclaims liability for any loss or damage w hatsoever (including but not limited to indirect 
or consequential loss) suffered or sustained by any person in relation to the Promotion. The w inner 
indemnif ies SAS against any liability, injury, loss or damage w hich may be suffered, incurred or 
sustained by SAS arising out of, relating to, or in any w ay connected w ith, any act or omission by the 
w inner, or its use of the Prize, or its breach of these Terms and Conditions.   

  

https://www.facebook.com/SASAustNZ/
http://www.sas.com/paysas
https://www.sas.com/en_au/academic/overview.html


19. Except for guarantees, w arranties and conditions implied by law  w hich cannot be excluded, SAS make 
any guarantees, representations or w arranties, express or implied, regarding the quality or suitability of 
any Prizes aw arded under these Terms and Conditions. 

PERSONAL INFORMATION  
20. SAS collects personal information from all participants in order to assist it in promoting SAS and to 

conduct the Promotion. By entering the Promotion, each Entrant consents to SAS collecting the 
personal information for the purpose of the Promotion. If  the information requested is not provided, the 
participant may not participate in the Promotion or claim a Prize and their entry may be discarded. 

21. It is a condition of entry into the Promotion that the w inner consents to the publication of their name, 
likeness, image and/or voice in any advertisements or articles relating to the Promotion or the Prize and 
participates in any media releases w hich may include photographs of the w inner by SAS. By entering 
this Promotion, participants consent to the use of their names and likenesses, images and/or voices in 
this manner.  SAS’ treatment and storage of personal information w ill be handled in accordance w ith all 
applicable law s in Australia and SAS’ Privacy Policy w hich can be found at 
http://w w w.sas.com/en_au/legal/privacy-australia.html. 

22. By entering the Competition, each Entrant consents to SAS using its personal information for marketing, 
promotional and publicity purposes.  

  
 
Video Marking criteria 
  3 marks 2 marks 1 mark 
Accuracy Participant 

demonstrates full 
understanding by 
answering question 
with explanation 
and elaboration 

Participant 
demonstrates good 
understanding by 
giving expected 
answers to question, 
but fails to elaborate 

Participant does not 
have grasp of 
information; 
Participant cannot 
answer questions 
about subject 

Relevancy Participant 
demonstrates full 
understanding by 
providing 
completely relevant 
insights 

Participant 
demonstrates good 
understanding by 
providing some 
relevant insights 

Participant does not 
have grasp of 
information; 
participant does not 
provide relevant 
insights 

Presentation Participant presents 
in a clear and 
concise manner that 
engaged and held 
the audience’s 
attention the entire 
time. 

Participant presents 
in a clear and 
concise manner that 
engaged and held 
the audience’s 
attention some of 
the time. 

Participant presents 
in a clear and 
concise manner that 
engaged and held 
the audience’s 
attention little/none 
of the time. 

Creativity Presentation was 
enhanced through 
extensive use of 
props, resources, 
visual 
representation and 
video editing 

Presentation was 
enhanced through 
some use of props, 
resources, visual 
representation and 
video editing 

Presentation 
includes little/no use 
of props, resources, 
visual 
representation and 
video editing 

Timing Participant stays 
within time limit (0-
3 minutes) 

Participant exceeds 
time limit by 1-2 
minutes (3-4 
minutes) 

Participant exceeds 
time limit by more 
than 2 minutes (4+ 
minutes) 

TOTAL      / 15 

 

http://www.sas.com/en_au/legal/privacy-australia.html

