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For a better tomorrow
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This summary includes amounts and percentages determined on a Management Reporting basis, which may differ from GAAP reporting.
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A letter from the CEO
Over the course of 46 years, SAS has been fulfilling our mission,
to empower and inspire with the most trusted analytics, and to
help customers, partners and the world drive progress. This
mission becomes even more critical in times of uncertainty.
These times present unprecedented challenges, but also
offer unanticipated opportunities. By continuing to ask bold
questions, remaining resilient and prioritizing data-driven
decisions, we are creating new opportunities and driving
stronger innovation.
In 2021, we continued advancing our technologies to best help
customers reorient and reinvent themselves and to help our
world advance the fight against COVID-19 and future pandemics. Our curious and passionate employees, our trusted partners
and our forward-thinking customers helped us secure 5.2%
revenue growth year over year. With most of the Top 100 of the
2021 Fortune 500 list being SAS customers or their affiliates, we
continue to bring trusted analytics and improved decisioning to
the companies that impact our everyday lives.
It was a strong and successful year. But the future is even
more exciting.
In July 2021, we announced our intention to be ready for
an initial public offering (IPO) by 2024. We believe we have
achieved the financial strength, brand equity, customer base,
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proven technology, domain expertise and market leadership to
make this move. This change will open new opportunities for our
employees, customers, partners and communities to participate
in our success and ensure a bright future. This move helps us tell
the world our story: SAS is the founder of analytics, and we will
be the future of analytics and AI.
To achieve this ambition, we will lean on the values and true heart
of SAS that has been there since Day One. We know curiosity is
the catalyst for all acts of discovery. By leading with our own curiosity and a passion for the problems our customers are facing,
we advance innovation across our solution areas to improve
technologies that will help move our world forward.
Advancement in cloud
We have enabled customers to better empower their employees
with analytics, delivering more cloud-based options. Our total
cloud revenue increased by 18% in 2021, driving about 10% of
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our overall revenue. We are poised to build on this growth with
a robust cloud portfolio with options that help meet every
customer’s need.
Strength in solutions
With last year’s growth and analyst recognition in solution areas,
we see high growth potential for the year ahead.
In 2021, fraud and security intelligence grew 21%, retail was up
13%, and IoT grew 10%. SAS Customer Intelligence, our cloudbased solution built for intelligent decisioning in marketing, is a
leader across five analyst evaluations.
That is not the only third-party validation our technology and
solutions received. SAS was a Leader in more than 30 analyst
reports in 2021. Gartner named SAS a leader in the Magic
Quadrant for Data Science and Machine Learning, helping make
SAS the only vendor that’s been a Leader all eight years the report
has been published. Our solutions have also gotten great feed-

LEADER IN
INNOVATION

LEADER IN
CULTURE

Recognized on Fast Company’s
list of Most Innovative Companies
in two categories

Recognized by Fortune as a World’s
Best Workplace and by the Human
Rights Campaign Foundation as a Best
Place to Work for LGBTQ+ Equality

back, including being named a leader in Forrester’s Enterprise
Fraud Wave.
We have strong products with even stronger growth potential.
We continue to invest in our solutions across nearly every
industry and are moving all our solutions to our cloud-native
SAS® Viya® platform.
Collaboration with partners
We are putting a clear and strategic emphasis on our partners,
including deepening our technology partnerships with organizations like Microsoft and Accenture. We are modernizing our
customers to SAS Viya, working alongside our partners and alliance
members around the world. Together, we are driving stronger
revenue and advancing customers’ digital transformations.
Innovation for good
As we always have, we remain committed to using data, analytics,
and AI for good, driving progress for our environment and
society at large. Whether helping experts better predict and plan
for the next pandemic, equipping the next generation with the
data literacy skills they need to succeed or protecting the environment with AI and machine learning, we continue to bring the
right technologies to our world’s most pressing problems. By
keeping ethical AI and responsible innovation at the forefront, we
aim to help build an equitable future with a particular emphasis
on minimizing harm to vulnerable populations.
We will achieve all this with the help of our greatest differentiator
– our people. We are recognized year after year for our workplace
culture, innovative projects and diversity and inclusion efforts by
publications including Forbes, Fast Company, Fortune and the
Human Rights Campaign Foundation.
This strong culture is the foundation of who we are, and we will
build on it as we continue to our next chapter. While working
toward IPO, including undergoing transactional and organizational changes, we remain focused on preserving our identity and the
SAS culture and legacy that makes us unique.

Looking ahead, we will continue to build on four decades of
experience and innovation to help customers make better,
data-driven decisions and flourish no matter what the future
brings. Guiding with curiosity and resiliency, we will accelerate
new growth and help our customers build a better tomorrow this year and beyond. We will lead the way and show that by
putting analytics in the hands of everyone, everywhere, we can
be resilient through the unplanned, tackle evolving business
challenges and create a better, safer future.
Sincerely,

Jim Goodnight
CEO of SAS

LEADER IN
PHILANTHROPY
Recognized on People magazine’s
Companies That Care list
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Move the world forward
Advance innovation

Our world is experiencing change so rapidly, it can feel impossible
to keep up. Disruption - some expected and some unexpected - is
happening faster than ever. And we are all seeing firsthand that time
is an invaluable commodity.
Disruption can present opportunity or threat. The question becomes,
“How do we maximize the opportunity and manage risk?” By empowering business leaders to make decisions with confidence, we turn
times of uncertainty into times of growth and innovation. And we do it
quickly and effectively, accelerating time to value.
In order to maximize on analytic investment, make data-driven
decisions, and deliver competitive advantages, businesses need
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data and analytics – and they need to put them to work in better,
faster, and different ways.
In 2021, SAS helped customers thrive in this shifting landscape
thanks in part to our innovations across cloud, artificial intelligence
and decisioning.
We are helping organizations reorient, reinvent and redefine industries as we know them. Looking ahead, we know it will be the agile
and resilient organizations that develop better customer experiences,
embrace digitalization to create a competitive advantage and move
our world forward.
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cloud
As organizations strive to digitally transform with agility and
speed, they require the flexibility and scalability of the cloud
and an analytics platform accessible to users of all skill levels.
Running on a modern, scalable architecture, SAS Viya is an
AI, analytic and data management platform designed to be
delivered and updated continuously – helping accelerate
time-to-value even during times of uncertainty. SAS Viya
integrates the art of decision making with the science of AI and
advanced analytics, supporting every step of the analytics life
cycle and helping organizations make better decisions, faster.
To shape the future of analytics in the cloud, we are continuing
to build off our strategic partnership with Microsoft. The
partnership made Azure our preferred cloud provider and
builds innovative new joint solutions to erase traditional
friction points between data, insights and action and help find
answers in the cloud. SAS Viya on Azure Industry Solutions
allows customers from agriculture to retail to life sciences to
lean on SAS’ robust industry expertise and Azure’s trusted
cloud environment.
Meeting customers wherever they are, SAS Viya is also available
on Amazon Web Services, Google Cloud and Red Hat OpenShift.
SAS Viya also integrates open source technology across the
analytics life cycle, enabling users to extract insights from data
using their tool of choice.
The powerful, easy-to-access platform helps customers advance
innovation while bringing SAS technology into the hands of
everyone, everywhere.
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Fintech company’s rapid growth
leads to consistent cloud strategy
Peer-to-peer lending – loans without banks – was the
business concept auxmoney championed from its beginning in 2007. Today, auxmoney is no longer just a P2P
provider for personal loans in Europe, but a holistic digital
platform for loans.
auxmoney’s risk management team has developed unique
risk models over the years that enable the organization to
assess creditworthiness in a differentiated manner and
serve more people responsibly with loans – people who
might otherwise be turned away by banks.
In the area of IT infrastructure, there was only one strategy
for the team – the consistent path to the cloud, with a core
system like SAS. In the case of risk management, auxmoney
decided to outsource the entire SAS operation. With SAS
Cloud – SAS’ managed service that is hosted on Microsoft
Azure – auxmoney gets all the scalability, speed and security
that Azure has to offer without worrying about provisioning
containers and managing the cloud environment.

“In the area of risk management, we
need a powerful and proven software
platform. At the same time, we are
pursuing a consistent cloud strategy.
The SAS Cloud on Microsoft Azure
offers us both.”
Thorsten Foltz
Senior Data Engineer, auxmoney
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artificial intelligence
At SAS, we know the power of artificial intelligence
helping customers solve their toughest problems. That’s
why artificial intelligence isn’t a product, but rather a set
of capabilities we embed within the SAS platform and
solutions, enhancing every step of the analytics life cycle
– from data to discovery to deployment.
SAS delivers AI to enhance human ingenuity through core
and supporting capabilities such as machine learning and
deep learning, natural language processing (NLP),
computer vision, forecasting, optimization, statistics and
more. With applications in essentially every industry, SAS
is helping organizations around the world move forward
by easily sorting through complex data and accelerating
time to value.
We are also helping customers harness the power of
composite AI. Composite AI, according to Gartner’s 2020
Hype Cycle for Emerging Technologies, is the “combination of different AI techniques to achieve the best result.”
Another term for this is “multidisciplinary analytics,” and
SAS has been helping customers build such systems for
many years.
SAS brings multiple technologies and prebuilt applications to the composite AI table. It isn’t just machine
learning; it’s a combination of techniques – statistics, data
mining, forecasting, optimization, NLP, computer vision
and others – depending on the business problem. SAS
provides them all under a single platform, making SAS
unique in the AI and analytics space. With composite AI
and the power of SAS, customers can innovate faster, with
maximum value, to achieve better results.
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Finland’s top retail bank applies
AI to improve customer service
and credit scoring
With banks at the frontline of the economic disruption
brought about by the COVID-19 pandemic, customer loyalty
is key. By applying AI, S-Bank, Finland’s top retail bank, can
improve customer service and credit scoring.
The bank turned to SAS Viya on Azure to automate key
processes, speed up the credit-lending processing time and
improve real-time decision making. Analytics helps S-Bank
better calculate what it can lend to customers faster, reducing
risk and increasing customer satisfaction, helping S-Bank
maintain its No. 1 customer loyalty ranking from Finland’s
annual Customer Loyalty Index.

“SAS Viya on Azure helps us to better
serve our customers by providing
them more targeted offers, improving
customer service and, in turn, the longterm relationship with our customers.
We need to use data to enable better
decision making, to better understand
motivation and to continue meeting
our customers’ evolving needs.”
Iikka Kuosa
S-BANK Senior Vice President of Products and IT
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Providing fast, personalized customer
service based on real-time analytics

decisioning
Decisions founded in data and analytics are superior to
those that aren’t. It’s that simple. As organizations digitally
transform, analytically driven decision making is becoming
a critical differentiator. Whether driving thousands of
decisions a second without human intervention, or
augmenting human-led ones with insights, SAS’ industry-leading technologies help organizations scale easily,
drive decisions consistently and advance innovation.
SAS Intelligent Decisioning enables organizations to make
the best decisions when interacting with customers,
partners, suppliers and employees. Customers in virtually
every industry benefit from decisioning as they grapple with
digital transformation, changing competitive landscapes
and rising consumer expectations.
From banking, where decisioning is used to provide more
personalized customer experiences or to prevent fraud,
to manufacturing, where AI-driven organizations make
confident decisions on quality or supply chain optimization,
SAS is helping customers everywhere make transparent and
explainable decisions to build trust for the long term.
Powered by SAS Viya, SAS Intelligent Decisioning helps
leaders conquer all of their analytics challenges – from
experimental to mission-critical – with faster decisions in the
cloud. Whether organizations choose the SAS Cloud or a
public or private cloud provider, they can make the most of
their cloud investments to drive stronger decisions that
empower real change.

Amplified by the pandemic, the telecom industry is redefining
communication services more frequently than ever.
Telenor Mobile has managed to increase its revenue during
this period of uncertainty, achieving growth by using data,
analytics and artificial intelligence (AI) to stay relevant
to customers.
Telenor and SAS have been working together for more than
20 years. Today, Telenor is using SAS Viya and has started the
migration to SAS Viya on Azure.
Telenor can organize its data through Viya with world-class
models, giving it the opportunity to provide optimal service.
A hybrid cloud approach allows Telenor to quickly meet
changing customer demands and provide a personalized
customer journey based on real-time analytics.
The company is also reimagining marketing, using SAS
Customer Intelligence 360 to help personalize the customer
experience, define and activate engagement strategies and
solve sometime complex engagement challenges. And SAS
Intelligent Decisioning drives real-time interactions and
enterprise analytical decisions at scale, helping Telenor
make better business decisions and continuously adapt to
customers’ needs.

“SAS has enabled our organization to be
curious, driving insights, decisions and
growth,” Perminow says. “This combination of software can handle enormous
amounts of data fast and efficiently; it’s
extremely valuable.”
Nikolai Perminow
Head of Architecture, Channels and Analytics,
Mobile Division, Telenor Norway
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Innovate with partners
At SAS, we know that when we combine our analytics
leadership with the innovative technology and expertise
of our partners, we help our customers turn data into
answers. And these answers help us move our world
forward - together.
SAS partners bring our software to life, creating innovative
new applications to solve business problems, guiding our
customers through deployment and helping them get the
most out of SAS for all their analytics needs. SAS has highly
skilled focus partners aligned regionally to more than
50 industry-specific or analytics value propositions,
such as customer insight, credit scoring and decisioning,
and IFRS 17.
Innovating with partners empowers customers with
analytic insights to improve decisions. Since the inception
of our Managed Analytics Service Provider program, we
have launched a robust program that enables partners to
build solutions using their own unique IP. A gateway to
new markets and answers, partners solutions extend SAS’
ability to bring customers insights and a competitive edge.
SAS commits software and expert resources, collaborates
with partners on their IP and builds new partner-driven,
market-ready solutions. SAS partners develop their own
market-ready solutions with their intellectual property,
enhancing SAS to deliver new, faster solutions or industry
insights for customers.
SAS partners add cutting-edge technology and deep
knowledge to our 46 years of analytics experience.
Now, partners will be integral to creating an even
brighter future.
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Helping customers migrate
to cloud solutions

Find answers in the cloud
with SAS and Microsoft

As cloud has become the go-to mechanism
for organizations to consume analytics, SAS
and our partners are committed to meeting
our customers where they are. Our combined innovation and creativity provide the
opportunity to open doors for customers
who might have previously thought they
could not operationalize analytics. SAS works
alongside global systems integrators like
Accenture, Capgemini, Deloitte, EY and
KPMG – as well as regional partners – to bring
cloud-native solutions to the market. From
public cloud to private cloud to hybrid cloud,
SAS and our partners work together to help
our customers successfully drive innovation.

Since SAS and Microsoft announced their
strategic partnership in 2020, we’ve continued finding new ways to serve our joint
customers’ needs as they migrate and
modernize with SAS Viya on Microsoft Azure.
We’ve worked with customers around the
world to drive results, including the National
Bank of Greece, Abu Dhabi Islamic Bank,
1-800-FLOWERS.COM and more. We’ve
launched new industry-specific solutions,
like SAS Cloud for Intelligent Planning as a
part of the rollout for the Microsoft Cloud
for Retail, and we added SAS for Improved
Manufacturing Quality to the Microsoft
Cloud for Manufacturing. We’ve built new
integrations across topic areas like IoT and
streaming analytics, enterprise decision
management and ModelOps. Together,
we are making it easier for everyone to use
analytics to ask and answer the questions
that drive organizations forward.

SAS® Viya® with SingleStore
partner on next generation
of analytic architecture
SAS is partnering with SingleStore to help
organizations lower decisioning costs,
improve productivity and simplify data
access. By combining the performance of
SingleStore’s scalable, SQL-based cloud
database for data-intensive applications and
the integrated analytics life cycle approach
of SAS, together we are building powerful
integrated capabilities to help customers
improve data-driven outcomes – for cloud,
hybrid and on-premises deployments.
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Small but mighty: Analytics for businesses of every size
Analytics is no longer the realm of major enterprises. As analytics software has become faster and more
powerful, it’s also become easier and more affordable. Today, we collaborate with tens of thousands of small
to midsize businesses, all of which use analytics in some fashion to solve problems, improve productivity,
streamline operations or innovate faster – often with limited resources.

Move the world forward
Reinvent industries

SAS embeds AI capabilities like machine learning and computer vision into our software to give even
the smallest business enterprise-level power and speed.

No industry has been left untouched throughout the pandemic and
its never-ending ripple effects. But in these tumultuous few years,
industry leaders who have led with curiosity, leaned on the power of
collaboration and turned to data-driven decisions have been able to
strengthen their businesses through their reinvention.

banks can keep our money safe. With better demand planning,
manufacturers and retailers can keep our shelves stocked. With better
predictive analytics, governments can meet the needs of citizens.
And with better health care analytics, hospitals can improve care and
save lives.

We build solutions for nearly every industry that help meet specific
organizational needs –no matter the size of your organization. With
featured industry experts on our teams, we understand unique
industry challenges and can help accelerate time to decisions.

Across industries, organizations everywhere and of all sizes rely on SAS
to fuel growth and drive transformation. Of all the sectors moving forward thanks to analytics, a few rise above the rest: retail, manufacturing,
government, financial services and health care.

Accessible to everyone from novices to experts, SAS provides easy-to-use visualization and reporting for
those early in their analytics journey, and advanced artificial intelligence and machine learning capabilities
for more advanced users. This helps bring analytics to those all across the business. And with flexible
deployment, including on-site, private hosted cloud, public or community cloud, and software as a service
(SaaS), we provide options for wherever you are to help fuel growth, drive digital transformation, reimagine
your industries and advance innovation.

As analytics reaches a critical mass, especially during the last year, the
payoffs have been tremendous. With better fraud detection software,
18
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Reimagine retail

Build resiliency in manufacturing

In 2021, retailers tackled another year of challenges and questions
about how to move forward. Between supply chain crises and new
consumer expectations, businesses have had to quickly pivot to
reimagine their industry.
With the help of powerful retail omnichannel analytics, organizations
can better navigate these waves of disruption and drive decisions with

Analytics helps
Fratelli Carli adapt
to customer needs
and create lasting
brand loyalty.

speed and agility. SAS retail and consumer goods solutions help drive
product demand planning, inventory and supply chain using real-time
customer data. Along every step of the customer journey, SAS helps
retailers understand critical consumer insights to better personalize
engagement strategy and optimize retail operations.

Fratelli Carli, a century-old Italian olive oil company,
has had the same ultimate goal since 1911 customer satisfaction. To find the best customer
experience, the company has committed to
innovating its publication and communication
channels to better adapt to customer needs,
habits and expectations.
The company turned to SAS Customer Intelligence
360 to create campaigns that can respond dynamically to meet marketing requirements. The drive
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toward SAS technological innovation comes from
three main factors:
• Preserving the customer-centric approach of
the company with a view on continuous loyalty.
• Making the integrated approach concrete
and frictionless.
• Increasing the power and value of information
with data-driven actions.

In manufacturing, COVID-19 has challenged industry leaders in
unforeseen ways, while presenting opportunities for innovation.
SAS is helping manufacturing organizations adapt to today’s new
business climate, plan for the future and advance their industries.
Harnessing the power of IoT, cloud and AI technologies, combined
with our extensive industry expertise, SAS works with manufacturers
to understand demand, optimize production and discover immense
potential from their digital transformations. Together, we uncover
insights that help drive value and propel organizations forward.

Phase two of the project with SAS involves the
introduction of even more sophisticated analysis
models, based on machine learning techniques.
The goal is to ensure that each customer has a
personalized, unique experience regardless of
interaction channel. By using advanced analytics,
Fratelli Carli will be able to repeatedly adapt to
different customers.

Industrial IoT data holds massive value potential. By applying IoT
analytics, manufacturers can better measure customer perceptions of
quality, reduce warranty costs and improve production yield while
lowering maintenance costs. And with SAS’ embedded AI capabilities,
manufacturing leaders can spot early indicators of potential quality
issues, avoid costly scrap and rework, and improve yield.

“SAS‘ marketing automation and customer intelligence
platform allows us to extract useful information from
the enormous amount of data available. This provides
a greater knowledge of customers and a faster and
more effective business decision-making process.”
Carlo Carli
General Manager, Fratelli Carli
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Drive progress in government
SAS’ very first customer in 1976 was a government agency. Since then,
we’ve expanded to over 130 countries that rely on SAS in the public
sector. SAS helps public sector customers reach their goals to serve,
ensure safety and promote well-being for their people.
With advanced analytics, including artificial intelligence (AI) and
machine learning, governments can put data to work improving
outcomes for citizens. SAS helps governments at all levels – all around

Recovering millions of
dollars in fraudulent
insurance claims via
advanced analytics

Transform financial services
the world – make better, faster and more cost-effective decisions that
make a difference in the lives of the people they serve.
From public safety and criminal justice to social services to education,
our public sector and predictive analytics advance innovation and drive
decisions that better serve the needs of citizens.

In North Carolina, the Department of Insurance
strives to maintain order within the insurance
market and keep costs down. One weapon in this
fight is its Criminal Investigation Division (CID) –
a fraud unit that conducts criminal investigations
and supports prosecution of insurance
fraud perpetrators.
Before turning to SAS, the CID’s records
management system was outdated, complicating
investigations and bogging down staff with
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tedious administrative tasks. CID knew manual
processes, including reviewing and routing
intakes to the appropriate district, were hindering
its progress, and it needed a fresh approach to
records management.
The team established the Insurance Crimes
Investigation System (ICIS) to better investigate
and prosecute insurance fraud. The system
uses SAS Visual Investigator and SAS Visual
Analytics to support data intake and operational

Disruptive forces, including the pandemic and beyond – such as shifts
in customer desire for full transparency and complete banking on an
app, digitalization, fintech and data privacy – are challenging financial
institutions. Winning banks build connections with analytics and AI
leaders to thrive in the digital world, provide meaningful customer
experiences and meet risk and compliance mandates.

where mistakes can cost billions – banks need fast, data-driven
decision making to respond to market volatility. To stay ahead of
evolving fraud schemes, they use embedded AI and machine learning
techniques to hunt for fraudulent transactions in real-time data. And to
automate customer experience decisions at scale and enable personalized transactions, banks are applying AI to streaming customer data.

To ensure success among disruption, banks are using analytics, AI,
cloud, open banking APIs and regtech technologies to meet a wide
range of strategic business needs. In the field of risk management –

Across every aspect of financial services, SAS helps business leaders
make smarter decisions, unlock AI’s vast potential, and successfully
digitally transform with speed and confidence.

case management, giving users the ability to
track investigations from intake through prosecution. They now can monitor trends in real time,
search and retrieve information, conduct link
analysis and investigate every case that comes in.

“Just seven months after implementing the ICIS, we recovered $6.9 million for the consumers of North Carolina.
That result shows the success of the program and
how operationally sound it has made our field case
investigations and agents and operations as a whole.”
Chet Effler
Division Chief for the Criminal Investigation Division, North Carolina
Department of Insurance
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Advance health care
With the health care industry on the front lines of
the COVID-19 pandemic response, SAS has helped
organizations around the globe remain resilient
during today’s challenges, recover from the pandemic
and reimagine the future. From situational awareness
to epidemiological modeling to contact tracing, SAS
Analytics has been a critical tool for health care
organizations since the very first outbreak.
Biopharmaceutical companies often turn to SAS to
help improve the development and safety of new
pharmaceuticals. With the COVID-19 vaccine, it
was no different; SAS helped manage the data and
analytics for COVID-19 vaccine trials. Supporting
clinical-trial modernization is the updated SAS Life
Science Analytics Framework, which helps transform
data into life-changing insights and deliver better,
safer therapies to patients faster in a highly
regulated landscape.
Beyond the pandemic, SAS continues to help support
important health initiatives like equitable cancer
research, antimicrobial resistance and mental health
support. We are also tapping into our partnerships,
like our strategic partnership with Microsoft, to
advance innovation in health care.
Powered by Azure Health Data Services, SAS Health
offers advanced analytic insights based on secure
health and non-health data. Together, SAS and
Microsoft expand analytic capabilities for all health
stakeholders to increase data driven decisions,
increase interoperability and flexibility within a secure
cloud environment and unlock the value of data and
AI to improve health outcomes.
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Preparing for the next pandemic
The world wasn’t prepared for COVID-19, but we’ve
certainly learned from it. Innovative technologies and
partnerships among public health, academia, government, the private sector and researchers are striving
to put us ahead of the next pandemic. Through new
treatments, better testing and a better understanding
of public health inequities, we can make sure that
people can stay safer and healthier, regardless of
socioeconomic factors.
New treatments
In 2021, SAS joined the Rapidly Emerging Antiviral Drug
Development Initiative (READDI) at the University of
North Carolina at Chapel Hill. The initiative aims to
advance drug discovery with AI and machine learning
to better prevent infectious disease threats from turning
into a pandemic like COVID-19.
“What COVID-19 taught us is the importance of being
ready, not reactive,” said John Bamforth, Director of the
Eshelman Institute for Innovation at the UNC Eshelman
School of Pharmacy at UNC-Chapel Hill. “We want to
make sure that during the next pandemic we are
prepared with approved drugs and therapeutics to
allow the public health system to respond effectively.”
Better testing
Testing availability is wildly inconsistent around the
world, with a dearth of testing access in developing
countries. As we prepare for the next pandemic, we
must focus on the developing world, which can serve
as an incubator for viruses due to a lack of testing and
treatments. SAS is partnering with medical diagnostics
and technology startup PERSOWN to bring affordable,
lifesaving technologies to the billions of traditionally

underserved people of the world. From visualizing
disease mutation and progression in the current
COVID-19 pandemic to monitoring treatment efficacy
and compliance in clinical trials, the partnership
will empower global health leaders, clinicians and
researchers to make more informed decisions.
“By using analytics and AI on data gathered from
PERSOWN diagnostics, public health officials and
researchers can identify patterns earlier and develop
treatments or policies to care for and protect their
populations,” said Eric Doherty, President of PERSOWN.
Stronger research
Supported by a cross-industry partnership of health care
and technology organizations, the COVID-19 Research
Database (CRD) represents the largest pro bono COVID
data resource and research environment available to
researchers and policymakers. SAS provides free health
care analytics software for CRD users, who focus their
research on further investigating COVID-19 and its
impacts. The socioeconomic disparities of COVID
provides important lessons about the fight against
pandemics and the steps needed to protect everyone
in any future outbreaks.
“The new virtual learning environment supplied by SAS
represents yet another extraordinary addition to the
CRD platform, and assures an even higher quality of
research,” said Cullen. “This is one further example of the
commitment of SAS and the growing list of contributing
companies to this shared private-sector effort to enhance the nation’s data infrastructure and time-sensitive
research output at this critical time in the pandemic.”
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Move the world forward
lead with curiosity

Progress starts with a question. At our core, SAS has always been
an organization of problem solvers. Our courage to ask challenging
questions blended with our powerful technology is an unbeatable
combination. To move the world forward, we know curiosity is our
secret weapon.
Our relentless questions pave a path to a better understanding of
the challenges our customers face. They help us improve the way we
work and build a motivating, meaningful workplace. And they help
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us tackle the critical problems that afflict our environment, society
and future generations.
Curiosity is increasingly recognized as a valuable skill by business
leaders. By offering insights that may not have been otherwise considered, curiosity seekers serve to profoundly enhance innovation,
productivity and problem solving. The skill is increasingly sought
by employers to address some of the biggest challenges facing
organizations today – from improving employee retention and job

satisfaction to creating more innovative, collaborative and productive workplaces. This is according to our SAS Curiosity@Work
Report, a research study which surveyed nearly 2,000 managers
globally and analyzed data from LinkedIn over the last year.
By leading with curiosity, we know we will find the hidden answers
needed to drive the right results and move our world forward.
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Last year’s winning Hackathon teams illustrate
the power of curiosity and innovation.
They applied technologies like AI, machine
learning, computer vision and IoT to:
Combining curiosity, passion and technology, the SAS Hackathon
brings together organizations of all sizes with customers, partners,
students and SAS mentors to innovate.
Whether building products to revolutionize an industry or tackle
society’s most pressing challenges, participants use the power
of SAS Viya and other SAS software, open source technologies,
and the Microsoft Azure cloud platform to think boldly and
improve lives.
This year, teams worked together over six weeks to nurture ideas
and develop applications that can be brought to market or implemented in their own organizations. Sixty-six teams from 31 countries
collaborated to build world-changing solutions across 10 industries:
agtech, banking, energy, health care and life sciences, insurance,
iot, manufacturing, public sector, retail and telecom.

• Save the lives of first responders
via smart traffic lights.
• Explore widespread manure recycling
to boost food production and improve
the environment.
• Analyze patients’ movements via smart
shoe insoles to create a risk score for loss
of balance and falling.
• Help banks better align their portfolios
with the United Nations’ Sustainable
Development Goals.
• Optimize industrial furnaces to reduce
emissions and boost performance.
• Improve mental health for cancer patients
• and much more.
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Award-winning culture
and technology

World-class culture
Our culture has always been an integral part of who we
are as a company, connecting the curious nature that
gave us our start to the spirit of innovation that moves
us forward.
Since our inception, it’s our commitments to our
employees, communities and environment that have
allowed us to advance innovation for our customers
and move our world forward. This holistic approach to
corporate culture keeps SAS ranked among the best
workplaces worldwide, and at the top of myriad lists
that acknowledge a commitment to work/life integration and diversity, equity and inclusion.

SAS has been recognized by top organizations such as Forbes, Fast Company,
Fortune, People and Inc. as a leader in:

Innovation

Social Impact

Diversity & Inclusion

Workplace Culture

The way we act and interact is based on trust, respect,
and a bold motivation to drive change. We believe great
ideas can come from anywhere and foster meaningful
work, well-being and empowerment to make a difference that changes people’s lives. This culture of trust,
flexibility and values nurtures a passionate, dedicated
workforce that inspires innovative solutions to solve our
customers’ most challenging problems.

Best Place to Work
for LGBTQ+ Equality
In early 2022, SAS earned the top score
of 100 on the Human Rights Campaign
Corporate Foundation’s 2022 Corporate
Equality Index (CEI). This awarded SAS
the designation of “Best Place to Work
for LGBTQ+ Equality.”
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diversity, equity and inclusion
At SAS, diversity and inclusion is multidimensional – we have a culture that blends our different backgrounds, experiences and perspectives
from employees in nearly 60 countries around the world. We want everyone to feel confident in embracing their individuality and curiosity and
know that they will be respected for their unique contributions and abilities.
It’s our diversity of thought, background and abilities that allows us to deliver great software that can solve our customers’ biggest challenges.

representation

inclusion

community

Reviewing diverse workforce representation
at all levels across the organization by
improving our recruitment, hiring and
promotion practices.

Fostering an inclusive culture and work
environment where every employee
can thrive as their authentic self and
achieve their full innovative potential.

Developing the diverse workforce of
tomorrow that represents our world
through education policy, outreach
and community initiatives that promote inclusion and equity.

SAS’ Black Initiatives Group (BIG)

SAS LGBTQ+ & Allies (PRIDE)
SAS All Abilities Network (ABLE)

We execute this strategy through various initiatives and policies across recruitment and hiring, culture and work environment, education
and community outreach, and training opportunities. To learn more about SAS’ diversity, equity & inclusion efforts supporting our strategy,
check out our inaugural 2021 DEI report at sas.com/diversity.

SAS Women’s Initiatives Network (WIN)

Diversity, equity and inclusion action board
In 2020, SAS appointed diverse leaders across the organization to
serve on the inaugural Diversity & Inclusion (D&I) Action Board to
serve as a sounding board on D&I activities and integrate the D&I
program with the company’s mission, operations, strategies and
business objectives.
Board members include sponsors of our Employee Inclusion
Groups and represent many dimensions of diversity including
but not limited to race, ethnicity, gender identity, abilities,
generation and sexual orientation.
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The board helps provide best practices regarding diversity and
inclusion related to how we engage our employees, partners,
customers and communities as well as assist in providing input
on programs, policies and practices.
Global HR Diversity & Inclusion Council
The Global HR D&I Council aims to develop and advance D&I strategies across different geographic regions while providing a forum to
include the voices and perspectives from employees across the world.

SAS International Connection (SASIC)

SAS Young Professionals Network (YPN)

SAS Military Network (VETS)

Employee Inclusion Groups
SAS Employee Inclusion Groups (EIG) are
company-sponsored, voluntary, employee-led
and employee-driven groups. EIGs serve as a
resource for employees and the organization
by fostering a diverse and inclusive work place aligned with and supporting the
organizational strategy, mission, values,
goals, practices and objectives.
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Move the world forward
For a better tomorrow

Whether protecting our environment, improving patient treatments and
outcomes or educating the next generation of data scientists – we believe in the power of data and analytics to improve the human condition.
As business leaders focused on our corporate social responsibility, we
see it as our duty to lead by example. Not only are environmental, social and governance initiatives integral to SAS’ continued success, but
we genuinely see this pursuit as the right thing to do for people and
the planet. It is with this mindset that we hold ourselves accountable
with clear, measurable steps we can take toward making the world a
better place with a more sustainable outlook.
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By using our technology to actively contribute to a more sustainable future, we work to solve issues around poverty, health, human
rights, education and the environment. Each year, SAS employees
volunteer their time in various Data for Good projects to tackle
our world’s most pressing societal challenges and help support
a better, safer and more equitable world.
Internally, we focus on our own efforts to improve the world we share.
SAS has prioritized being a good corporate citizen, consistently
expanding our sustainability and conservation efforts at SAS
locations around the globe.

To us, a better world includes investing in the future through education and data literacy. As the need for analytics becomes increasingly
apparent, there remains a persistent skills gap that inhibits development of this needed talent. As the global analytics leader, SAS is
uniquely positioned to be a pioneer in educating students at every
level on data literacy, computational thinking and coding to help the
next generation of innovators solve the challenges of tomorrow.
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Social innovation
and Data for Good

Improve our world with
data and analytics
SAS was founded on the principle of using analytics to
change the world and remains committed to helping
solve critical global issues using data and analytics. With
SAS’ help, medical facilities and research organizations
can improve patient treatments and outcomes; financial
institutions can address bias in loan decisions; and
government programs can protect populations at risk
of opioid addiction.

Corporate social
responsibility and ESG

There is widespread evidence that analytics also helps
achieve short- and long-term development goals around
the world. The SAS Corporate Social Innovation team
works to find creative ways to accelerate global progress
and move the world toward a more sustainable future.
Whether working to help fight deforestation in the
Amazon rainforest, analyzing the impact of climate
change on girls’ education or uncovering the factors that
contribute to racial disparities in homeownership, SAS
is contributing to building a better world for people and
the planet.

As SAS continues toward a 2024 IPO,
we continue to prioritize environmental,
social and governance (ESG) initiatives.
We believe curiosity and analytics are
vital to a safer future for people and our
planet. We’re leading through our own
sustainable practices, including our
smart campus technology, solar farms
and campus beehives, and empowering
others with the technology to achieve
their sustainable goals.

Our social impact programs rely on the curiosity and
expertise of SAS employees who are passionate about
using their skills for social good. Thanks to these efforts
as well as the company’s partnerships with customers,
industry groups, nonprofits, governments and global
organizations, SAS continues to apply technology to the
world’s most pressing needs.

In support of the United Nation’s
Sustainable Development Goals, SAS
aligns our innovation efforts with
education, health, energy and climate
objectives. We’ve also aligned with the
UN Global Compact and We Mean
Business coalition to embrace green
growth strategies and help build a
better tomorrow.

SAS also works to support the next generation of innovators, introducing young learners to data, how it can be
used to better understand global issues, and how to turn
those insights into action in their own communities.
36
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education
The rise of new, advanced technologies demands the generation
of new, advanced skills. SAS strives to meet that demand by
helping people from around the world skill up to take advantage
of the analytics economy. SAS makes it easy to build these highly
coveted skills by targeting worldwide education initiatives in STEM
and computer science to ensure the next generation of innovators
has the knowledge and abilities to succeed. For elementary and
secondary school-aged learners, SAS offers high-quality, free
resources for data literacy, computational thinking and coding.

Teaching and learning
Whether you’re an educator, student, academic researcher
or independent learner, we offer anyone in a teaching and
learning environment free and low-cost options for accessing
our world-class analytics software, training resources and
online communities. The Education Analytical Suite provides
comprehensive SAS foundational technologies for teaching,
learning and academic research via reduced-cost enterprise
licenses. SAS OnDemand for Academics provides free access
to powerful SAS software for statistical analyses, data mining
and forecasting. SAS Viya for Learners offers free access to
data science and machine learning tools for educators and
their students. More than 223,000 educators and learners took
advantage of these free software offerings in 2021. In December 2021, SAS Skill Builder for Students debuted, providing
university students around the globe with a free online portal
where they can access everything they need to launch their
analytics careers: learning software, e-learning courses,
certification pathways, exam prep materials and a multitude
of career resources.

Degrees and certifications
We have partnered with colleges and universities globally to
develop more than 400 joint programs in analytics and related
disciplines through the SAS Academic Specialization program.
The SAS Academy for Data Science offers online, flexible
training to help people earn valuable credentials. SAS continues
to build on a collection of education options, hundreds of
engaging tutorials and videos, SAS courses on Coursera and
other learning options. New opportunities in 2021 to validate
and showcase SAS skills include the SAS Viya Programming
Specialist and Associate credentials.

Communities
Our customers are critical to SAS innovation and to helping
those who want to expand their analytics knowledge. A vibrant
online community allows users to exchange extensive SAS
expertise or look for help through presentations, hands-on
workshops and access to SAS experts. Here, practitioners
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receive technical advice for how to use SAS software, as well
as “best practice” approaches to solve analytical problems.
The Learn SAS community connects students and independent
learners with resources to develop and certify their SAS skills.
The New SAS User message board is one of the most popular
communities destinations. In addition to peer-to-peer support,
the online community provides a space for collaboration on
global programs such as the SAS Hackathon, Ask the Expert
webinars and regional SAS users groups. These global connections among professional and student users help to advance the
experience and expertise of SAS practitioners.

Data and digital literacy
We believe that helping understand the value of data starts by
teaching the basics, including helping students rethink their
approach to problem solving. In doing so, students begin to see
firsthand how integrating data into the problem-solving process
can help drive meaningful results. SAS has joined forces with
the News Literacy Project, which works with educators and
journalists to help students become responsible consumers of
information. As the organization’s data literacy partner, SAS
helps ensure students are able to comprehend and critically
analyze data as it shows up in the media.
In 2021, SAS launched Data Literacy Essentials, a free course
designed to equip students, teachers, leaders and individuals
with data literacy skills needed to make sense of everyday data.
Since launch, the course has helped more than 6,100 learners
in more than 100 countries gain foundational data literacy
knowledge and skills. SAS also released DataFly, a free tool for
educators and students to improve data literacy, and partnered
with programmable robot maker Sphero to use coding app
SAS CodeSnaps to help students with visual impairments learn
to code using robots and specially designed lessons.
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Who we are
In the late 1960s at North Carolina State University, the Statistical
Analysis System (SAS) was created to analyze agricultural data.
Recognizing the growth potential of the software beyond agricultural research, the university and project leaders decided the system
should be taken to the next level. In 1976, SAS was incorporated and
started expanding rapidly. Organizations of every size and across
nearly every industry looked to SAS to fuel growth and drive
transformation. Since then, SAS has grown to become one of the

largest privately held software companies in the world and has long been
recognized for its industry-leading technology, social innovation and
sustainability initiatives, and pioneering workplace culture.
Today, more than four decades later, SAS has more than 12,000 employees
and 82,000 business, government and university customer sites across 145
countries. SAS software and services continue to help organizations in
every industry – from pharmaceutical companies and banks to academic
and governmental entities – transform data into intelligence.

We are committed to:
Innovation

Education

When people are empowered with knowledge, no challenge
is impossible.

Our commitment to education is a natural extension of where we came
from and what we do. SAS supports global education initiatives that
promote learning for all and build a global community of innovators.

Diversity and inclusion
At SAS, diversity is more than only gender or race. Our culture blends
the different backgrounds, experiences and perspectives from
employees in nearly 60 countries around the world. We want
everyone to feel confident in expressing their ideas and know that
they will be respected for their unique contributions and abilities.
For us, it’s not about fitting into our culture – it’s about adding to it.

Website
sas.com

Insights Center
sas.com/insightscenter

linkedin.com/company/sas

SAS Blogs

blogs.sas.com

twitter.com/SASsoftware

Data for Good
From helping resolve critical humanitarian issues and our dedication to
green building and conservation initiatives, to changing conversations
around behavioral health and protecting at-risk children, we believe data
and analytics make lives better.

SAS Communities

communities.sas.com

youtube.com/SASsoftware

SAS Customer Support
support.sas.com

SAS Office Locations
sas.com/offices

facebook.com/SASsoftware instagram.com/SASsoftware
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