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Low Performers

Focus on Data to Insights

• Only one in five invest at a high level in 

analytics and only one in 10 expect this to 

increase significantly in the next three 

years

• Less than half manage talent from end-to-

end; just over half use a multi-faceted 

approach; few are willing to acquire talent

• Only one in five use seven or more types of 

data in their analysis; less than half use 

advanced analytical techniques

• One third or fewer embed analytics into the 

decision process and struggle with decision 

making

High Performers

Focus on Insights to Actions

• The majority invest considerably in their 

analytical capability and this is expected to 

significantly increase over the next three 

years

• Nearly all manage talent from end-to-end and 

four out of five source talent using a multi-

faceted approach; more than twice as many 

high performers are willing to acquire talent 

compared to low performers

• Majority use seven or more types of data in 

analyses; four out of five use advanced 

analytical techniques

• Four out of five embed analytics into the 

decision process

HIGH PERFORMERS ARE ABLE TO REALIZE OUTCOMES 

BETTER USING ANALYTICS 

90% or more 

High Performing 

companies are 

satisfied with 

the contribution 

analytics has 

made to 

• financial 

performance

• strategic 

direction

• addressing 

growth 

opportunities

• informing 

critical 

decisions and 

• managing risk

compared with 

39% of low 

performers 

(on average)

Source: Accenture/MIT High Performance Analytics Study,  May 2014
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Technology

- Solutions

- Tools

- Architecture

People

- Skills

- Competence

- Talents

Organization

- Process

- Culture

- Change
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BIG-DATA 

ENABLEMENT
FOR THE 21ST CENTURY WORKFORCE

Big Data 
Management

Data 
Visualization

Statistics
& Machine 
Learning

Communication 
and Deployment

ABOUT A DATA 

SCIENTIST 
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The world needs more Data Scientists 
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ABOUT A DATA 

SCIENTIST 
PROFILE

Programming / 

Databases

Statistics Communication Business Acumen

Current level

Target level
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ABOUT A DATA 

SCIENTIST 
THE RISE OF CITIZEN DATA SCIENTISTS
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ABOUT A DATA 

SCIENTIST 
PROGRAMS

• SAS Data Discovery Scientist (18 days during 12 month)

• SAS Academy for Data Science

• SAS Certified Big Data Professional (30 days classroom training)

• SAS Certified Data Scientist (30 days classroom training)
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SAS DATA DISCOVERY 

SCIENTIST
18 DAYS CLASSROOM DURING 12 MONTH I STHLM

1 2 3 4 5 6

7 8 9 10 11 12

Tier 1 – Tools and Mindset for Business Analytics
VA, VS, EG, (+ essential tools) 9 days, references

Tier 2 – Case Value
3 models

Tier 2 – Value of Analytics 
Analytics, Communication, Business perspective 9 days, final presentation and test

Month (open scheduled start February and September in Stockholm)

Individual customized case program with focus on mindset of analytics, business value and communication combining 

classroom, eLearning and selfstudies. Access to local SAS experts, theory and practice in real life case. 
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DATA SCIENCE 

ACADEMY
LEVEL 1:  CERTIFIED BIG DATA PROFESSIONAL

Program

1 2 3 4 5 6 7

8 9 10 11 12 13 14

eLearning + Coaching + Braintraining

Statistics + programming

Partime Classroom

Big Data management

All classroom training via hybrid connected classroom

eLearning

Classroom or LWC

Certification

CASE Study + Coaching

Big Data Case 

Test

Exam

Present

Case

Weeks (company specific or scheduled courses in NL, UK, US) 

Prtm Classroom
Data exploration + 

visualization
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DATA SCIENCE 

ACADEMY
LEVEL 2: CERTIFIED DATA SCIENTIST

Program

1 2 3 4 5 6 7

8 9 10 11 12 13 14

eLearning + Coaching
Predictive Modeling+Segmentation+Text Mining

Prtm Classroom

Machine Learning

Partime Classroom

Experimentation + 

Deployment

Classroom training via hybrid connected classroom

eLearning

Certification

Test

Case
Case study+Self Study+Coaching

Challenging Analytics Project

Final 

Presentation

Case

Workshop

Communication

Classroom or LWC

Weeks (company specific or scheduled courses in NL, UK, US) 
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SAS ACADEMY FOR 

DATA SCIENCE
COURSES IN THE ACADEMY PROGRAM

• Statistics 1

• Programming 1+ 2

• Accessing Hadoop

• Data step 2

• Descriptive and Inferential Statistics

• ANOVA, Regression, 

and Logistic Regression

• Working with In-Memory Data 

with PROC IMSTAT

• Hadoop Big Data Analysis 

with Pig, Hive, and SAS

• Visual Analytics

• Communicating your findings

1. Big Data Professional

• Predictive Modeling (PMLR)

• Enterprise Miner and Text Miner

• Logistic Regression, Decision Trees, 

and Neural Networks (AAEM)

• Cluster Segmentation and 

Association Analysis (AAEM)

• SAS In-Memory Statistics (IMPM)

• Visual Statistics (SVSO72)

• Big Data Experimentation

• Communicating Technical Findings 

to a Nontechnical Audience

2. Data Scientist

Open Source Tooling; 
R, Phyton
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