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Agenda

Á2009

ÁSAS Institute 2010

ÁSAS Partners i projekt

ÁÅrets SAS partner
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Bakgrund 2009

Á Gartner 2008 (inför 2009) Kurt Schlegel

ÅAtt använda analys som stöd för affärsprocesserna

ÅBygga òbussiness caseò 

Å BI applikationerna måste serva många olika typer av användarna (strategier, 
analytiker, beslutsfattare, chefer, processägare, partners, leverantören).

ÅòMany organizations not taken the same architectural approach to their BI 
applications as databasesòé . 

Á The business landscape has changed

ÅAnalytics have become more important and we can expect customers to increase 
their investment

ÅThe ñBig 4ò players going forward (IBM, SAP, Oracle, Microsoft)

Á SAS is the leading vendor in IDC 2009-2010 market share for Advanced Analytics 
(Data Mining & Statistics)

Á SAS will be the clear leader in the Forrester Wave for Predictive Analytics & 
Data Mining (publishes Dec.  2009).  
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Analysföretagen

Á Radar

Á Gartner Top 10 Strategic Technologies 2010

1. Molnbaserade IT-tjänster
2. Avancerad analys
3. Klientapplikationer
4. IT för en grönare värld
5. Kostnadseffektivare datacenter
6. Integration av sociala medier
7. Säkerhet ïövervakning och analys av aktiviteter
8. Flash-minne
9. Virtualisering för tillgänglighet
10. Mobila applikationer

Á TDWI Research 

Á IDC
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SAS an introduction

Leader of Business Analytics

ÁMore than 2 billion $ revenue

Á30+ years of growth and profitability

Á24% reinvestment in R&D

Á96% of Fortune 100

Á45.000 customer sites in 108 countries

Á11.000 employees in 113 countries

SAS in figures

R&D reinvestment Global reach with strong local presence
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What makes SAS different?

SAS provides end to end business intelligence and business analytics

Data Integration Business Intelligence Analytics

ÁETL

ÁData Quality 

ÁWarehouse Admin 

ÁOLAP

ÁReporting

ÁDashboards/Portals

ÁScorecards

ÁStatistics

ÁForecasting

ÁOptimization

ÁDecision Trees

ÁText Mining

e.g.  Risk and Fraud, Customer Intelligence

e.g.  Retail Price Optimization, Anti-Money 

Laundering, Drug Development, Service 

Intelligence, Risk Management for banking,  

etc..
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A ValueProcesswithSAS

SAS Package / 
Bundle

SAS Business 
Solution

SAS Industry 
Intelligence Solution

C
u
s
to

m
e
r 

v
a
lu

e
 a

n
d
 R

O
I


