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AGENDA

Registrering och kaffe i Orangeriet

Inledning i Orangeriet

SAS 2010
Arets SAS Partner
Kund/Partneruppdrag

Paus

Technology
Biljardrummet

SAS Infrastruktur och servrar

Tomas Nordiund

Business Analytics
Orangeriet

Affarsanalysens "Top 4" - tillimpningar och exempel

Mathias Lanner
Yiva Tingstrom

Viardet av 5A5
Winjbladh

En introduktion till SAS - losningar och plattform

Fredrik Pallin

Kaffepaus

SAS Bl - "Tips & tricks"

Carl-Olow Magnusson

Nya tillimpningar och modeller for Text Mining

Christopher Broxe

+b affirsmajligheter med SAS

Markus Rytkola

Paus

Jorgen Oom i Orangeriet

Mingel i Loungen

Middag och bar i Orangeriet

Copyright ®2009, SAS Institute Inc. All rightsreserved. SAS and all other SAS Institute Inc. product or service names are registeredtrademarks or trademarks of SAS Institute Inc. inthe USA and othercountries. ® indicates USA registration.




FORUM 2009

Agenda

A 2009

A SAS Institute 2010

A SAS Partners i projekt
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Bakgrund 2009

A Gartner 2008 (infor 2009) Kurt Schlegel
A Att anvanda analys som stod for affarsprocesserna
B y g gbassimess caseo

A

A Bl applikationerna méste serva manga olika typer av anvandarna (strategier,
analytiker, beslutsfattare, chefer, processagare, partners, leverantéren).

A

dVlany organizations not taken the same architectural approach to their Bl
applications as databaseso é

A The business landscape has changed

A Analytics have become more important and we can expect customers to increase
their investment

AThe f@ABig 40 players going forward (I BM, SA
A SAS is the leading vendor in IDC 2009-2010 market share for Advanced Analytics
(Data Mining & Statistics)

A SAS will be the clear leader in the Forrester Wave for Predictive Analytics &
Data Mining (publishes Dec. 2009).
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Analysforetagen

A Radar

. Molnbaserade IT-tjanster
. Avancerad analys
. Klientapplikationer
. IT fér en gronare véarld
. Kostnadseffektivare datacenter
. Integration av sociala medier
. Sakerhet 1 Overvakning och analys av aktiviteter
. Flash-minne
. Virtualisering for tillganglighet
0. Mobila applikationer

RPOoO~NOOTA~WNE

A TDWI Research
A IDC
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A SAS Institute 2010
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Leader of Business Analytics

. . $2.25B
SAS in figures el

More than 2 billion $ revenue 1‘-7550

30+ years of growth and profitability 125

24% reinvestment in R&D 1‘%
96% of Fortune 100
45.000 customer sites in 108 countries ) Workcwide Revenue

11.000 employees in 113 countries

R&D reinvestment
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What makes SAS different?

SAS provides end to end business intelligence and business analytics

Data Integration Business Intelligence w

ETL OLAP Statistics

Data Quality Reporting Forecasting

Warehouse Admin Dashboards/Portals Optimization
Scorecards Decision Trees

Text Mining

Phase 1 / e.g. Risk and Fraud, Customer Intelligence

Phase 2 e.g. Retail Price Optimization, Anti-Money
Laundering, Drug Development, Service

Intelligence, Risk Management for banking,
Phase 3 etc..
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AValudProcessvithSAS
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