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Gartnerankar Strategic Technologies for 20.

Nr 2. Advanced analytics
[...]

The new step is to provide simulation, prediction,
optimization and other analytics, not simply
iInformation, to empower even more decision
flexibility at the time and place of every business
process action. The new step looks into the
future, predicting what can or will happen.



http://www.gartner.com/it/page.jsp?id=1210613

LARMRAPPORTER

SvarampafragornaNarskajagreager&
Vilkaatgardebehov®

QUERYDRILIDOWN ¢éller OLAR

SvarampafragornaVarexaktliggerprobleme?
Hurfinnerjagsvarer?

ADHOCRAPPORTER
SvarampafragornaHurmang& Hurofta? Var?

STANDARDRAPPORTER
SvarapafragornaVadhand& Narhandedet?
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OPTIMERING
SvarampafragornaHurgorvi sakerbattre?
e Vilketar detbastabeslutetfor attldsaett
komplexproblem?

PREDIKTIV MODELLERING

SvarapafragornaVadhandemharnas?
a Hurkommedetatt paverkaminaaffare®

PROGNOSTISERING

SvarapafragornaVadhandeomtrenderfortsatte®
Hurmycketbehov®
Narkommedetattbehtéva®

STATISTISK ANALYS

SvarampafragornaVarfornandedethar?
5 PO Vilkaaffarsmojlighetemissarvi?
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