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Transforming the WorldÊ 



2 

Copyright © 2011, SAS Institute Inc. All rights reserved. 

 



3 

Copyright © 2011, SAS Institute Inc. All rights reserved. 

About us: SAS Research & Development 

Á 1000+ software developers in Cary, Pune, Beijing 

Á Ph.D. specialists in statistics, data mining, optimization, applied 
math, numerical analysis, é  

Å Software used by statisticians, researchers, data miners 

Å Analytical components for business solutions  
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Whatõs Involved in Producing Statistical Software? 

1. Listening to customers  

2. Keeping up with advances in 
technical, visual and statistical 
methodologies 

3. Monitoring market advances 

4. Lots of discussions! 

5. Designing, writing, testing code 

6. Writing user documentation 

7. Providing technical support and 
training  

8. Consulting with customers 

9. Presenting to customers 
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Early SAS History 

1966 SAS structure and language conceived by Jim Barr 

1968   Barr & Goodnight integrate multiple regression and ANOVA into SAS 

1971 SAS use at universities begins.  

1972  SAS ô72 is delivered to market. 

1973 John Sall joins, adding econometrics, time series, and matrix algebra 

1976 SAS Institute is incorporated by Jim, Jim, John and Jane. 

Jim Barr Jim Goodnight  John Sall  Jane Helwig 

Students ponder the meaning of JCL. 
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Worldwide Advanced Analytics Tools 
Revenue by Vendor, 2009-2010 (Top 3) 

IDC, Worldwide Business Intelligence Tools 2010 Vendor Shares, Doc  #228442, June 2011 

Company Revenue (SM) Share (%) 

SAS 

IBM 

Microsoft 

2009-2010 
Growth (%) 

2009 2010 2009 2010 

529.0 

236.2 

27.3 

582.5 

268.5 

32.2 

34.7 

15.5 

1.8 

35.2 

16.2 

1.9 

10.1 

13.7 

17.8 
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Starting out Strong: SAS on the IBM mainframe 
 
~$400MM (USD) annually in revenue for SAS 
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SAS® 6.09 Usability Experienceécirca 1990 

A Fetching and Unforgettable color palette  
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SAS has  
evolved 
considerably  
since howeveré.. 

http://en.wikipedia.org/wiki/Image:Apemen2001.jpg
http://images.google.com/imgres?imgurl=http://www.rense.com/1.imagesC/starchild.jpg&imgrefurl=http://www.rense.com/general7/alchemkubrick.htm&h=280&w=420&sz=8&tbnid=ySqiUpQznfFhuM:&tbnh=81&tbnw=122&hl=en&start=55&prev=/images?q=kubrick+2001&start=40&svnum=10&hl=en&lr=&sa=N
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Sir Tim Berners-Lee 

Marc Andreesen 

MOSAIC 

$173 Billion Market Cap 

Paradigm Shifter! 

http://upload.wikimedia.org/wikipedia/commons/9/95/Mosaic_browser_plaque_ncsa.jpg
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Power Reporting 

Web Reporting 

Information Delivery Framework 

Information Consumers Domain Experts 
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SAS Shifting Paradigms! 
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SAS® Retail Space Management on the iPad 

showing Shelf layouts 

SAS® Social Media Analytics 

on the iPad 


