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Marc has been implementing and
selling information management,
business intelligence and analytics
solutions for nearly 20 years in the
financial services, communication,
retail, government, healthcare,
pharmaceutical, energy, and mining
and metallurgy industriesMarc has
been with SAS for nearly 10 years
and is currently a principal Solutions
Architect based in Calgary Alberta.

Marc.Smith@sas.com
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Why worry?

A The Data Warehousing Institute (TDWI) estimates that data
guality problems associated with customer contact data alone
cost U.S. businesses more than $600 billion a year in postage
printing and staff overhead. This doesn't include losses from
f2a0 NBOSYydzST 60FR RSOAAAZ2V A
losses from other types of bad data.

A A study of 599 businesses by PricewaterhouseCoopers led
them to estimate that bad data is costing businesses $1.4
billion a year in accounting, billing and inventory snafus.
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Your Data. Your Business. One Solution.

DataFlux enables business agility and IT efficibggyroviding
Innovative data management technology and services that
transform data into a strategic asset.
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wCustomer Acquisition, Satisfaction and Loyalty
wBusiness Agility
wRevenue / Performance Enhancement

I Optimize Operations

wModernization
wProductivity
wSupply Chain Optimization

Governance, Risk and Compliance
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One Solution

TECHNOLOGY |  EXPERTISE
DataFlux Data Management

Framework provides all the
necessary components for
data management success.
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Why DataFlux?

Figure 1. Magic Quadrant for Data Quality Tools

challengers leaders

Gartner Magic Quadrant for — — . —~

Data Quality Tools, 2010
» DataFlux
Trillium Software
o » «IBM
Informatica
= | Pitney Bowes Business Insight SAP BusinessObjects
-— &
3 -}
QU
=
B 8
- Datalevers
= Uniserve Datanomic
= Innovative Systems “ ®Human Inference
o
— @ DataM:entors
Datactics »

- J

niche players visionaries

{ completeness of vision H——p»
As of June 2010

Gartner, Inc. “Magic Quadrant for Data Quality Tools” by Ted Friedman and Andreas Bitterer. 25 June 2010.

This Magic Quadrant graphic was published by Gartner, Inc. aspart of alargerresearch note and should be evaluated in the context of the entire report.
The Gartner reportis available upon request from DataFlux. The Magic Quadrantis copyrighted 25 June 2010 by Gartner, Inc. and is reused with
permission. The Magic Quadrantis a graphical representation of a marketplace atand for a specific time period. It depicts Gartner's analysis of how
certain vendors measure against criteria for that marketplace, as defined by Gartner. Gartner doesnot endorse any vendor, product or service depicted
in the Magic Quadrant, and does not advise technology users to select only those vendors placedin the "Leaders” quadrant. The Magic Quadrant is
intended solely as a research tool, and is not meant to be a specific guide to action. Gartner disclaims all warranties, express orimplied, with respect to
thisresearch, including any warranties of merchantability or fithess for a particular purpose.
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DataFlux Data Management Platform
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Data Management Lifecycle Methodology




DataFlux Demo
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Benefits of the DataFlux Approach

A Guided, proven methodology for data quality, data
Integration, and MDM

A Focused experience in delivering mydtiase, progressive
data management initiatives

ACSOKy 2t 23& o0dzAf G0 F2NJ LI2AaA0GA
business problems

A Roadmap for the future, grounded in data governance and
focused on enterprise data management



Opening screen
DataFlux Data Life Cycle embedded in software
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DataFlux Data Life Cycle
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the right data sources are included
in the data management program
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Apply business rules to the data to
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Data Management Studio
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Data Management Studio

Discover
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A Relationships within and across systems
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Data Management Studio
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Data Management Studio

Integrate SAS jobs
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Data Management Studio
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Data Management Studio -
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Data Management Studio

Evaluate
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Define and enforce business rules
to measure the consistency,
accuracy and reliability of new data
as it enters the enterprise

Create reports and dashboards on
critical data metrics for key
business and IT staffs

Use information from data

monitoring reports to refine and
adjust business rules
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YOUR DATA.
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ONE SOLUTION




