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Whatõs New at SAS & 
Social Media: Whatõs in it 
for Me?!?!? 
Matt Malczewski, Communities Manager, SAS 
Canada 
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SAS Global Forum 2011: Las Vegas 

ÁApril 4-7, 2011 

ÁCaesarôs Palace, NV 

 

ÁRegistration opens Nov. 8 (early bird discounts) 

ÁWhat to expect? 

ÁTechnology Solutions: in-depth aspects of SAS software, 
including programming techniques, technical features, and 
innovative and practical applications.  

ÁIndustry Solutions: strategies and best practices about how to 
solve industry-specific challenges.  

ÁPlus networking, training, and Canada Night Out! 
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Customer Value Award: Seeking Nominees! 

ÁDescribe a óSAS Superstarô in 500 words or less 

ÁSubmission form found here: 
http://tinyurl.com/326no6h 

ÁEnds December 1, 2010. 

ÁPrizes: 

ÁWinner ï All-expenses paid  

(flight, accommodations,  

registration) for SGF in Las Vegas 

 

ÁNEW!!!  - Everyone who nominates will be entered into a draw to 
win a free registration at SGF in Las Vegas 

 

http://tinyurl.com/326no6h
http://tinyurl.com/326no6h
http://tinyurl.com/326no6h
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SAS Canada Fall Training Sessions 

ÁPublic Courses 

ÁMany courses offered at the Toronto and Calgary 
training facilities: http://tiny.cc/oo17a 

ÁIn-House Courses 

ÁLive Web Training 

ÁLive Web course list & schedule can be found at 
http://support.sas.com/lw 

ÁeLearning 

Á10% USER GROUP ATTENDANCE 
DISCOUNT 10UG10 

http://tiny.cc/oo17a
http://support.sas.com/lw
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SHOW 

OF 

HANDS 
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What is Social Media? 

http://www.saratogaedc.com/twitter_logo.jpg
http://www.google.ca/imgres?imgurl=http://www.textually.org/tv/archives/2010/07/30/youtube-logo(2).jpeg&imgrefurl=http://www.textually.org/tv/archives/cat_youtube.html&usg=__ibgXz2-OhC_R-LJnIOZgQZZCx90=&h=905&w=1280&sz=56&hl=en&start=1&zoom=1&itbs=1&tbnid=JK3T0Bi266AFaM:&tbnh=106&tbnw=150&prev=/images?q=YouTube&hl=en&gbv=2&tbs=isch:1
http://www.google.ca/imgres?imgurl=http://www.cleardev.com/cdblog/wp-content/uploads/2007/06/podcast-icon-small_large.gif&imgrefurl=http://www.cleardev.com/cdblog/?p=22&usg=__E82kfYE7kJ9P5iPqtTZnISX25Fw=&h=664&w=664&sz=92&hl=en&start=8&zoom=1&itbs=1&tbnid=Auh4QMELBo68LM:&tbnh=138&tbnw=138&prev=/images?q=Podcast&hl=en&gbv=2&tbs=isch:1
http://www.google.ca/imgres?imgurl=http://kepler.nasa.gov/images/mws/blog_icon-300x300.jpg&imgrefurl=http://kepler.nasa.gov/Mission/blog/&usg=__Fj-mbAAWEzGZ4zVcq_LgMBHxH5w=&h=300&w=300&sz=17&hl=en&start=6&zoom=1&itbs=1&tbnid=7R5u0NS4qw79eM:&tbnh=116&tbnw=116&prev=/images?q=Blog+icon&hl=en&gbv=2&tbs=isch:1
http://www.google.ca/imgres?imgurl=http://www.sascommunity.org/wiki/images/logo.gif&imgrefurl=http://www.sascommunity.org/planet/&usg=__gxwgZxKMtP7C2uj9NEmr3UaHG34=&h=137&w=146&sz=7&hl=en&start=2&zoom=1&itbs=1&tbnid=6cscoL2S-TewzM:&tbnh=89&tbnw=95&prev=/images?q=sascommunity.org&hl=en&gbv=2&tbs=isch:1
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SAS Social Media Engagement Survey 
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Overall Results 

Á686 respondents (16% response rate) 

ÁSpread across all geographies 

ÁLinkedIn, Facebook most popular 

ÁMost usage is at home (56%) not at work 

ÁClear desire to keep public/private separate 
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Overall Results: Vancouver 

Á10% of all respondents from BC (7% Mainland, 3% 
Island) 

Á94% using SM up to 5 hours a week and 67% from 
home ï desire to keep work/personal separate 

Á47% personal/social vs. 32% professional (tech. support, 
discussion groups etc.) 

Á47% Facebook/LinkedIn, 35% YouTube 

ÁSAS and Social Media 

Á86% for technical support 

Á57% search for Education-related items 

Á57% for user group meetings/discussion groups/assets 

Á24% for SAS-specific networking 
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And nowé. the gifts!  Thank-you, BC! 
Zenaida Abanto Cornel Lencar Brian Shorter

MuhammadAnwer Nadia Lesnikova Cheryl Sivertson

Dieter Ayers Guiyun Li Paul Sparrow

Rob Balshaw Helen Li Dale Starr

Nuria Chapinal-Gomez Yongcai Liu Xiang YaoSu

Howard Cherniack Janice Macnaught Xiaoyun Sun

Ophelia Chow Colleen McGahan Lillian Tamburic

Gitte Churlish Rachel McKay Anona Thorne

Vincent Connor Anjali Mohan Lindsay Wall

Randy Cuff Michael Motek Fei Wang

Richard Den Otter Rick Page Rima Wilkes

David Dobson Chuck Paltiel Michael Wong

Stephen Gibbs Lori Parfenow Raymond Wong

Jim Goudie Kirsten Pinfold Ryan Woods

Daphne Guh Mario Pinili Wenli Xu

George Harper Barbara Poole Jinhuang Yan

Chris Havlin Hong Qian William Yang

Eduardo Hernandez-Garduao Karim Rajwani Matthew Yip

David Hosick Alexandra Romann Ruth Zhang

Lynne Johnstone Cathy Rupp Yang Zhang

Paul Kim Raymond San Pedro Yvonne Zheng
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SAS Brings It All Together 
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LinkedIn 
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LinkedIn: VANSUG & SUAVe 
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Blogs 

 

http://blogs.sas.com/
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Blogs: Non-Corporate 
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Blogs: Non-Corporate 
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Blogs: Non-Corporate 
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YouTube 

 

http://www.youtube.com/user/SASsoftware
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YouTube: SAS Canada Users Group Playlist 

 

http://www.youtube.com/user/SASsoftware

