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SAS Customer Intelligence

Apply SAS Intelligence to synchronize all customer communications in order to provide
the best recommendation(s) for every communication in the context of your relationship
with your customer...and in the context of your business
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Some stats about SAS CI - Division of SAS

#1 Market Share EMEA 2006 - IDC

= 50% New Business Revenue Growth 2007

= 80 new customers for Cl Solutions

= 50% Increase in R&D in 2007
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SAS Customer Intelligence — Some Customers
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http://www.atrada.de/homepage.asp
http://www.codan.dk/web/beregn/GetCodanPage?PageID=3027
http://www.telecomitalia.it/cgi-bin/tiportale/TIPortale/ep/start.do?tabId=0&LANG=IT
http://www.elisa.fi/
http://www.aaa-calif.com/index.asp
http://www.posten.se/index.jsp?PageName=MainPage1&postlogo=0&NavigationalCName=sve.postenLogo
http://www.ongame.com/index.html
http://www.hibernia.com/main/0,5334,3333_0,00.html
file:///C:/Documents and Settings/sukdwi/Local Settings/
http://www.usbank.com/
http://www.erstebank.hr/index.asp
http://www.fioniabank.dk/
http://www.nordea.com/
http://images.google.com/imgres?imgurl=http://www.danone.de/danonede/images_webpage/danonelogo_print.gif&imgrefurl=http://www.danone.de/danonede/career/stellenangebote.htm&h=82&w=175&sz=5&hl=en&start=5&tbnid=LaKowtf5-lGpyM:&tbnh=47&tbnw=100&prev=/images%3Fq%3Ddanone%2Blogo%26gbv%3D2%26svnum%3D10%26hl%3Den%26sa%3DG
http://images.google.com/imgres?imgurl=http://www.aadep.org/documents/Delta_Logo.jpg&imgrefurl=http://www.aadep.org/en/delta_airlines_skybonus_rewards.cfm&h=152&w=640&sz=20&hl=en&start=4&um=1&tbnid=OqhXnVWbykfz6M:&tbnh=33&tbnw=137&prev=/images%3Fq%3DDelta%2BLogo%26svnum%3D10%26um%3D1%26hl%3Den%26rls%3DRNWE,RNWE:2006-25,RNWE:en
http://images.google.com/imgres?imgurl=http://www.internet-fr.net/images/produits/hebergement/ecommerce/logos/Logo_Banque_Populaire_Cyberplus.gif&imgrefurl=http://www.internet-fr.net/produits/hebergement/ecommerce/tpev/cyberplus.asp&h=84&w=86&sz=5&hl=en&start=3&tbnid=pSK5HHPK--uVHM:&tbnh=75&tbnw=77&prev=/images%3Fq%3DBanque%2BPopulaire%2BLogo%26svnum%3D10%26hl%3Den%26rls%3DRNWE,RNWE:2006-25,RNWE:en

