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Breakout Sessions

Fraud

13:00 - 13:45 The Need for Real-Time Fraud Detection

Reducing incidents of fraud, lowering costs and increasing customer confidence.  Join this banking 

fraud session to discover how organisations are taking advantage of new technology platforms to lever-

age these universal benefits across the enterprise to even greater effect, saving more in fraud  

and generating new revenue for the organisation.

Presenter: Imam Hoque, General Manager, Advanced Analytics BU, SAS UK&I

14:00 - 14:45 Insurance Fraud – Stop Fraud Before Money Goes Out the Door

Join us to hear how SAS customers are significantly reducing their fraud-related losses through the 

use of advanced analytics.  Discover how industry-developed solutions are being used to detect,  

prevent and manage fraud at both the underwriting and claims stages. 

Presenters: Dave Porter, Head of Fraud Strategy, SAS UK&I; Glen Marr, Director of Fraud, First Central

Risk

13:00 - 13:45 BCBS (Basel Committee on Banking Supervision) Survey Findings – How Ready Are You?

In the face of looming deadlines for BCBS 239 readiness, SAS has commissioned Lepus Consulting to 

carry out a survey of readiness across the industry. This survey looks at the general approaches taken 

across risk categories and provides an insight in the areas of concern around readiness.  

Presenter: Vincent Kilcoyne, Capital Markets Industry Lead, SAS UK&I

14:00 - 14:45 Risk Aggregation

With the growing weight of regulatory compliance and risk management adding to the daily load 

on banks, technology is evermore seen as essential in reducing the time, effort and uncertainty that 

accompanies volatile markets. Innovative organisations have taken the opportunity to harness the 

potential of in-memory, in-database and grid-based solutions. Share the insights from a Tier-1 bank 

who  chose SAS for their enterprise-wide risk aggregation solution, to address current needs and to 

position them for future growth, enhanced risk management, reporting and compliance.

Presenter: Vincent Kilcoyne, Capital Markets Industry Lead, SAS UK&I

15:00 - 15:45 Conduct Risk

How can firms develop watertight Conduct Risk frameworks to avoid financial and reputational 

damage? With no universally agreed definition of Conduct Risk, how can firms adjust their risk 

management processes and strategic business models to ensure there is no room for misconduct? 

The journey to effective Conduct Risk management raises a number of interesting issues. In this 

session we will share with you thoughts and areas that could assist you in your journey to developing a 

robust Conduct Risk Framework.

Presenter: Peyman Mestchian, Managing Partner, Chartis
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Customer Intelligence

13:00 - 13:45 Driving Better Values: Delivering Better Value and Convenience to Shoppers Through Evolving 

Technology and Analytics

The grocery retail market is undergoing a period of considerable change driven by both economic 

and technological factors. New channels are helping increasingly savvy shoppers find the good value 

they demand at a time and place convenient to them. With technology also comes data of a scale 

and variety not seen before in this industry. Callcredit and SAS have helped Asda cut through this 

complexity, turning the data asset into simple and actionable insight that benefits the customer. This 

insight is being used across the business from Pricing to CRM to make shopping easier and better 

value for our customers. 

Presenters: Neil Vincent, Callcredit International Group; Tom Hill, ASDA

14:00 - 14:45 Customer Analytics:  From Operations to Board – Embedding a Culture of Volume Based Marketing 

to One of Value

Many organisations use customer analytics to some degree in marketing decision making, but few 

have elevated it to the level of strategic decisions. This session will focus on the journey a client has 

undergone using technology as an enabler of change at a senior level in the organisation.

Presenter: Richard Chalcraft, Senior Business Advisor, SAS UK&I

15:00 - 15:45 Data Monetisation – The Emerging Business Opportunity

What are the emerging business models that will enable you to fully recognise the value locked in 

your customer and corporate data?  Learn about the difference Data Monetisation could make and 

what the best approaches and practices are to identifying the value and sale of the monetisation 

opportunities in your business.

Presenters: Gery Pollet, Founder and Chief Executive Officer,  Zapfi;  Dirk Rohweder, Director Data  

Monetisation, SAS EMEA&AP

Big Data Analytics

13:00 - 13:45 Changing the Value of the Data Landscape

Hadoop changes the game. You can now store and manipulate massive amounts of data at a low 

cost point. SAS is working with a number of leading UK organisations to tap the value of their data 

assets. In this session we will highlight how Hadoop helps that; what people are doing; and how SAS 

provides a platform to manage and use Hadoop for business value. HSBC will present on why they are 

working with Hadoop and how it changes the game for them. 

Presenters: James Russell, HSBC Holdings plc;  Paul Jones, Pre-Sales Manager, Technology, SAS UK&I

14:00 - 14:45 Visualising Big Data: What Insight Can I Gain?

Visualising data – this insight is typically of the who, where and what format.  We will  explain the tidal 

wave of data that is approaching, position potential solutions, demonstrate software that provides 

insight and show case studies where customers have clearly seen the benefits.

Presenters: David Shannon, Technical Director, Amadeus Software Limited; Steve Ludlow, Principal 

Technology Consultant, SAS UK&I

15:00 - 15:45 Too Much Data, Too Many Questions?

Many organisations simply do not have the time, resources or analytical expertise to fully utilise all 

the data they have at hand to help answer key business questions.  ANSWERS from SAS gets around 

these issues by providing analytics as a service. This session provides a briefing on the service and a 

chance to hear from Bourne Leisure, an organisation which has benefited from this approach.

Presenters: Emma Miller, Direct Marketing & Database Manager, Bourne Leisure; Laurie Miles, Head of 

COE Analytics ,SAS UK&I
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