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back in Mad Men 
days, advertisers 
only cared about 
“Big Ideas” 



digital today 
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3.1 billion people are connected to the internet worldwide 

That’s 753% growth since the year 2000 
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1.685 billion people access the internet from  
their mobile device 

Averaging 1.95 
minutes on the 

device a day 
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We are so immersed that 80% of smartphone/tablet users 
are on their device when watching TV 
A phenomenon called “second screening” 
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We love our technology so much…that we don’t ever let it go 

50% of North Americans sleep with their phone next to them 
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Digital is widespread, consumers access information 
whenever they want 

It is the source of news, shopping, entertainment and social interaction 
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digital adoption is 
disrupting many industries 



digital media 
figures 
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global ad spend 

• Global advertising spend is forecasted to reach $513 billion in 2015 
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share of ad spend 

• Marketers are allocating more budget towards digital advertising	  
• Globally 30% of advertising spend will be allocated to digital media 
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growth in ad spend 

•  Spending on media continues to shift from traditional to digital rapidly and is 
driven by the growing numbers of connected consumers 



16 

Canada ad spend share 

• Canadian marketers are slowly shifting investments from traditional 
to digital channels 
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Canada digital ad spend 

•  Search will continue to dominate the digital ad market; accounting for a 
forecasted 53.5% of all ad spending  
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measure and control 



data driven 
advertising 
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data driven advertising is a 
powerful advertising 
strategy to embrace 
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data provides marketing 
departments the ability to 

deliver driven data 
promotional activities 
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data gives you an indicator 
of campaign performance 

to ensure better ROI 
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conclusions 
• Advertising agencies will capitalize on the full potential of data and 

analytics 

• Advertisers and marketers will continue to explore ways of doing 
things even better 



24 

“The most successful 
advertisers are those who are 

able to measure their audience 
value and can allocate 

marketing based on ROI” Stephanie Pilon 



thank you 


