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SAS Cloud Analytics delivers the value of SAS software in a SAS-hosted or SAS-managed envi-
ronment. The SAS Recommendation Engine allows organizations to implement highly person-
alized recommendations to customers based on their purchase, browsing or viewing habits. 
Our hosting model is flexible, offering you the opportunity to design a SAS Cloud Analytics 
solution to meet your organization’s unique needs. We have a variety of offerings to meet your 
needs whether they be Hosted Managed Services, Remote Managed Services, Software as 
Service or SAS Results. 

Introduction
Many people will be familiar with organizations such as Amazon recommending additional 
items based on what it believes you might like. It does this by comparing the type of products 
that you’ve bought, viewed or liked in the past and recommending appropriate items based 
on people like you. Research shows that 60% of people use recommendations when 
purchasing. The algorithms driving such recommendations are often complex and require 
heavy computation, in dealing with thousands of products and potentially millions of 
customers. 

Organizations often promote the most popular items at the current time to all visitors on their 
website. Unfortunately, this isn’t relevant for most customers and shows the organization isn’t 
using its knowledge of the customer’s purchase and online behaviors. For many customers, 
they won’t see anything of interest and won’t get beyond the home page and move onto 
another website. Using the SAS Recommendation Engine, results can be personally tailored to 
each individual based on their previous purchases, browsing and recommendations. At one 
organization by incorporating those items previously recommended but not chosen by 
customer, the model showed an improvement of over 20% compared to the previous 
approach. The models continue to learn, without user intervention, and can provide an imme-
diate response to new campaigns and promotions.  

For many organizations the IT and analytic burden is simply too onerous to manage. However, 
the rewards can be phenomenal through increased product sales and finding profitable niche 
groups of customers. This is where SAS Results can help by providing the necessary hardware, 
software and analytical skills.

A SAS Results project is charged as either an annual, quarterly or monthly fee, calculated 
according to the breadth of service you require. There’s no need to account for technical infra-
structure costs nor worry about test, development or back-up environments. You provide the 
appropriate product, transaction and web data and SAS will take care of the rest; data transfor-
mation, analytic model and rule development using industry best practice methodologies. 

Key Benefits
• Increasing average customer 

basket size by identifying 
relevant products.

• Finding profitable niche 
groups of customers. 

• Finding ways to delight 
customers by 
recommending products 
that resonate with their 
interests

• Generating greater 
customer and product 
insight through easy-to-use 
web and mobile dashboards

• Improving your competitive 
position through greater 
relevance and customer 
satisfaction 

• SAS Results tackles the diffi-
cult business issues, often 
seen as “too hard right now”.



SAS can deliver results in whatever format best suits the organization, including via web, with 
online and mobile dashboards to ensure decisions are made on the latest insight.

Challenges
SAS Results overcomes the following challenges:

• Big Data: SAS is able to handle the massive amounts of data generated by retail and 
web systems which organizations often find cumbersome and difficult to manage in 
their current environment.

• Staff limitations: Insufficient analysts and IT staff to support these key projects as they’re 
focussed on day-to-day running of business.

• IT Infrastructure: The current IT infrastructure already at capacity and not architected for 
heavy duty analytics. 

Pricing
The price of service is dependent on the following factors: 

• The volume, variety, format and quality of the data required to generate the 
recommendations

• The format of the deliverables that will be returned. This can include web services, 
analytic models, score code and documentation.

• The frequency of delivery of results; options vary from a single piece of analysis to daily, 
weekly or monthly refresh of analysis.  
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The SAS® Difference
 
All our customers have the same basic 
requirement: to solve a business 
problem or reveal new opportunities by 
applying world-class analytics to data 
assets they already possessed.

SAS enables businesses of any size to 
access and benefit from the world’s 
most powerful analytics platform, 
together with SAS’ intellectual property 
that is unavailable though any other 
channel.

Our flexible cost model not only 
provides the ability to apply SAS® 
software to your business problem, but 
also access SAS® Analytics experts and 
their cumulative experience 
on-demand. 

SAS provides better outcomes through:

• Ability to handle large volumes of 
data to get broadest view of 
customers

• Broad range of algorithms to tune 
model performance

• Flexibility of system to meet 
current needs and to scale as 
necessary

• A team of highly qualified analytics 
experts with retail experience and 
expertise across a number of 
industries.


